
 

 

 

Relevant news and research  

14.5 Targeting of public education campaigns and different 
types of media channels 
 
Last updated December 2024   

 

 
Research: ................................................................................................................................................. 2 

14.5.1 Targeting and demographic sub-groups .................................................................................. 3 

14.5.2 Reaching Australians from culturally and linguistically diverse backgrounds ....................... 10 

14.5.3 Reaching Indigenous smokers................................................................................................ 11 

14.5.4 Media channels (including new media) ................................................................................. 11 

14.5.4.1 Television ........................................................................................................................ 12 

14.5.4.2 Radio and cinema ............................................................................................................ 13 

14.5.4.3 Social media .................................................................................................................... 13 

14.5.5 Pharmaceutical advertising .................................................................................................... 15 

News reports: ........................................................................................................................................ 15 

14.5.1 Targeting and demographic sub-groups ................................................................................ 15 

14.5.4 Media channels (including new media) ................................................................................. 16 

14.5.4.3 Social media .................................................................................................................... 16 

14.5.2 Reaching Australians from culturally and linguistically diverse backgrounds ....................... 17 

14.5.3 Reaching Indigenous smokers................................................................................................ 18 

14.5.4 Media channels (including new media) ................................................................................. 18 

14.5.4.1 Television ........................................................................................................................ 18 

14.5.4.2 Radio and cinema ............................................................................................................ 18 



2 
 

14.5.4.3 Social media .................................................................................................................... 18 

14.5.5 Pharmaceutical advertising .................................................................................................... 18 

 

Research:  

Stevens, EM, Lee, DN, Stevens, H, & Sadasivam, RS. (2024). The role of mood in shaping reactions 
to smoking cessation messages among adults who smoke: a multimodal investigation. BMC Public 
Health, 24(1), 2872. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/39425111 

Kowitt, SD, Cox, MJ, Jarman, KL, Kong, AY, Sivashanmugam, A, Cornacchione Ross, J et al. (2022). 

Communicating the risks of tobacco and alcohol co-use. Addict Behav, 134, 107383. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/35700653 

Durkin, SJ, Brennan, E, & Wakefield, MA. (2022). Optimising tobacco control campaigns within a 
changing media landscape and among priority populations. Tobacco Control, 31(2), 284-290. 
Retrieved from  https://tobaccocontrol.bmj.com/content/tobaccocontrol/31/2/284.full.pdf 

Onen, M, & Watson, F. (2021). The picture of smoking in my mind: a need for effective anti-smoking 

public service announcements based on the self-construals of smokers. Glob Health Promot, 

17579759211015178. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/34120518 

Skurka, C, Wheldon, CW, & Eng, N. (2021). Targeted truth: An experiment testing the efficacy of 

counterindustry tobacco advertisements targeted to Black individuals and sexual and gender 

minority individuals. Nicotine Tob Res. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/33621337 

Capelletto, E, Passiglia, F, Ferraresi, F, Vallone, S, & Novello, S. (2020). Improving lung cancer 

outcomes through smoking cessation: the Women Against Lung Cancer in Europe (WALCE) 

experience. J Thorac Dis, 12(7), 3877-3882. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/32802469 

Durkin S and Wakefield M. Media use trends and implications for potential reach of public education 
and motivation campaigns: Application to tobacco control. CBRC Research Paper Series, Melbourne, 
Australia: Centre for Behavioural Research in Cancer, Cancer Council Victoria, 2018. 

Deloitte. Media consumer survey 2018. Australian media and digital preferences.: Deloitte, 2018. 
Available from: https://www2.deloitte.com/tl/en/pages/technology-media-and-
telecommunications/articles/media-consumer-survey.html. 

Wakefield MA, Coomber K, Durkin SJ, Scollo M, Bayly M, et al. Time series analysis of the impact of 
tobacco control policies on smoking prevalence among Australian adults, 2001–2011. Bulletin of the 
World Health Organization, 2014; 92:413-22.  

Gould GS, McEwen A, Watters T, Clough AR, and van der Zwan R. Should anti-tobacco media 
messages be culturally targeted for Indigenous populations? A systematic review and narrative 
synthesis. Tob Control, 2013; 22(e7). Available from: 
http://tobaccocontrol.bmj.com/content/early/2012/08/21/tobaccocontrol-2012-050436.abstract 

https://www.ncbi.nlm.nih.gov/pubmed/39425111
https://www.ncbi.nlm.nih.gov/pubmed/35700653
https://tobaccocontrol.bmj.com/content/tobaccocontrol/31/2/284.full.pdf
https://www.ncbi.nlm.nih.gov/pubmed/34120518
https://www.ncbi.nlm.nih.gov/pubmed/33621337
https://www.ncbi.nlm.nih.gov/pubmed/32802469
https://www2.deloitte.com/tl/en/pages/technology-media-and-telecommunications/articles/media-consumer-survey.html
https://www2.deloitte.com/tl/en/pages/technology-media-and-telecommunications/articles/media-consumer-survey.html
http://tobaccocontrol.bmj.com/content/early/2012/08/21/tobaccocontrol-2012-050436.abstract


3 
 

Guillaumier A, Bonevski B, and Paul C. Anti-tobacco mass media and socially disadvantaged groups: 
A systematic and methodological review. 2012; 31(5):698-708. Available from: 
https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1465-3362.2012.00466.x 

van den Putte B, Yzer M, Southwell B, de Bruijn G, and Willemsen M. Interpersonal communication 
as an indirect pathway for the effect of antismoking media content on smoking cessation. J Health 
Commun, 2011; [Epub ahead of print]:1–16. Available from: 
http://www.informaworld.com/smpp/ftinterface~content=a933671920~fulltext=713240928~frm=c
ontent 

Niederdeppe J, Farrelly MC, Nonnemaker J, Davis KC, and Wagner L. Socioeconomic variation in 
recall and perceived effectiveness of campaign advertisements to promote smoking cessation. Social 
Science & Medicine, 2011; 72(5):773-80.  

Perusco A, Poder N, Mohsin M, Rikard-Bell G, Rissel C, et al. Evaluation of a comprehensive tobacco 
control project targeting Arabic-speakers residing in south west Sydney, Australia. Health Promotion 
International, 2010; 25(2):153-65. Available from: 
http://heapro.oxfordjournals.org/content/25/2/153.long 

Grigg M, Waa A, and Kawenata Bradbrook S. Response to an indigenous smoking cessation media 
campaign - it
http://www.ncbi.nlm.nih.gov/pubmed/19076749 

Saffer H, Wakefield M, and Terry-McElrath YM. The effect of nicotine replacement therapy 
advertising on youth smoking. NBER Working Paper No. 12964 Cambridge, Massachusetts: National 
Bureau of Economic Research, 2007. Available from: https://www.nber.org/papers/w12964. 
 

14.5.1 Targeting and demographic sub-groups 

Ennis, AC, Meadows, A, Jankowski, E, Miller, C, Curran, H, Elson, E et al . (2024). 
'Authentic' or 'corny': LGBTQ+ young adults respond to visual, thematic and semantic 
elements of culturally targeted tobacco public education advertisements. Tob Control. 
Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/39613329 

Reba, YA, Prasetya, YY, Muttaqin, MZ, & Partino, HR. (2024). The role of children in anti-smoking 
campaigns: addressing socio-economic barriers and reverse influence. J Public Health (Oxf). 
Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/39152045 

Ranney, LM, Kowitt, SD, Jarman, KL, Lane, RM, Goldstein, AO, Cornacchione, RJ et al. (2024). 
Messages About Tobacco and Alcohol Co-users. J Stud Alcohol Drugs Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/39022982 

Ledford, VA, Cosavalente, HPG, Jackson, DN, Carter, C, Saperstein, SL, Baur, C et al. (2024). An 
Almost Empty Scoping Review: State of the Research on Tobacco Prevention and Cessation 
Messaging Strategies for Black and/or Latine LGBTQ+ Youth and Young Adults. Health Commun, 1-
15. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/38916097 

Eggers, ME, Nonnemaker, JM, Kelly, LK, Ortega-Peluso, C, Anker, E, Lee, J et al. (2024). It's Not Just: 

Evaluation of a Media Campaign to Motivate Action Around Targeting of Menthol Tobacco in Black 

https://onlinelibrary.wiley.com/doi/abs/10.1111/j.1465-3362.2012.00466.x
http://www.informaworld.com/smpp/ftinterface~content=a933671920~fulltext=713240928~frm=content
http://www.informaworld.com/smpp/ftinterface~content=a933671920~fulltext=713240928~frm=content
http://heapro.oxfordjournals.org/content/25/2/153.long
http://www.ncbi.nlm.nih.gov/pubmed/19076749
https://www.nber.org/papers/w12964
https://www.ncbi.nlm.nih.gov/pubmed/39613329
https://www.ncbi.nlm.nih.gov/pubmed/39152045
https://www.ncbi.nlm.nih.gov/pubmed/39022982
https://www.ncbi.nlm.nih.gov/pubmed/38916097


4 
 

Communities. Prev Chronic Dis, 21, E24. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/38603518 

Humphrey, R, Truong, A, Fraser, R, Gallow, TG, Fischbach, L, & Kuo, T. (2024). Creating and 
Implementing a Community-Focused, Culturally Tailored Health Marketing Campaign to Address 
Menthol Cigarette Use in Los Angeles County. Prev Chronic Dis, 21, E25. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/38635496 

Aienobe-Asekharen, C, Norris, E, & Martin, W. (2024). A Scoping Review of Tobacco Control Health 
Communication in Africa: Moving towards Involving Young People. Int J Environ Res Public Health, 
21(3). Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/38541261 

Ramanadhan, S, Salvia, M, Hanby, E, Revette, AC, Rivard, MK, Scout, NFN et al (2023). "We're always 
an afterthought"- Designing tobacco control campaigns for dissemination with and to LGBTQ +-
serving community organizations: a thematic analysis. Cancer Causes Control. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/37160611 
 

Liu, J, Hao, YY, Mao, HJ, Sun, XJ, Huang, XL, Quan, CX et al (2022). Evidence-based core information 

for health communication of tobacco control: The effect of smoking on risks of female disease. Front 

Public Health, 10, 986430. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/36330111 

Beckerley, S, Fernandez, P, Matter, C, Wagner, D, Tate, B, & Jordan, J. (2022). This Free Life 
Campaign: Increasing Intention to Quit Among LGBTQ+ Young Adult Nondaily Smokers in 
Minneapolis. Tob Use Insights, 15, 1179173X221133978. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/36267538 

Titus, AR, Thrasher, JF, Gamarel, KE, Emery, SL, Elliott, MR, & Fleischer, NL. (2022). Televised Anti-
Tobacco Media and Smoking Outcomes Among Heterosexual and Sexual Minority Adults in the 
United States. Health Educ Behav, 10901981221116783. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/35972191 

Wang, Y, Duan, Z, Emery, SL, Weaver, SR, Self-Brown, SR, Ashley, DL, & Huang, J. (2022). Intentions 
and Attempts to Quit Smoking Among Sexual Minoritized Adult Smokers After Exposure to the Tips 
From Former Smokers Campaign. JAMA Netw Open, 5(5), e2211060. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/35532934 

Perman-Howe, PR, McNeill, A, Brose, LS, Tildy, BE, Langley, TE, & Robson, D. (2022). The effect of 
tobacco control mass media campaigns on smoking-related behaviour among people with mental 
illness: a systematic literature review. Nicotine Tob Res. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/35358321 

Farrelly, MC, Taylor, NH, Nonnemaker, JM, Smith, AA, Delahanty, JC, & Zhao, X. (2021). "The Real 
Cost" Smokeless campaign: changes in beliefs about smokeless tobacco among rural boys, a 
longitudinal randomized controlled field trial. BMC Public Health, 21(1), 2282. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/34906127 

Leshner, G, Phan, L, Stevens, EM, Johnson, AC, Villanti, AC, Kim, N et al. (2021). Psychophysiological 
responses to hookah tobacco public education messages among young adults. Health Psychol, 40(9), 
569-577. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/34843319 

https://www.ncbi.nlm.nih.gov/pubmed/38603518
https://www.ncbi.nlm.nih.gov/pubmed/38635496
https://www.ncbi.nlm.nih.gov/pubmed/38541261
https://www.ncbi.nlm.nih.gov/pubmed/37160611
https://www.ncbi.nlm.nih.gov/pubmed/36330111
https://www.ncbi.nlm.nih.gov/pubmed/36267538
https://www.ncbi.nlm.nih.gov/pubmed/35972191
https://www.ncbi.nlm.nih.gov/pubmed/35532934
https://www.ncbi.nlm.nih.gov/pubmed/35358321
https://www.ncbi.nlm.nih.gov/pubmed/34906127
https://www.ncbi.nlm.nih.gov/pubmed/34843319


5 
 

Lipkus, I, & Sanders, C. (2021). A Pilot Study Assessing Reactions to Educational Videos on Harm of 
Waterpipe among Young Adults Susceptible to Waterpipe Tobacco Smoking. J Health Commun, 1-10. 
Retrieved from  https://www.ncbi.nlm.nih.gov/pubmed/34758698 

Stevens, EM, Villanti, AC, Leshner, G, Wagener, TL, Keller-Hamilton, B, & Mays, D. (2021). Integrating 
Self-Report and Psychophysiological Measures in Waterpipe Tobacco Message Testing: A Novel 
Application of Multi-Attribute Decision Modeling. Int J Environ Res Public Health, 18(22). Retrieved 
from https://www.ncbi.nlm.nih.gov/pubmed/34831571 

Sutfin, EL, Lazard, AJ, Wagoner, KG, King, JL, Cornacchione Ross, J, Wiseman, KD et al. (2021). Point-
of-Sale Health Communication Campaigns for Cigarillos and Waterpipe Tobacco: Effects and Lessons 
Learned from Two Cluster Randomized Trials. Health Commun, 1-12. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/34781799 

Crankshaw, E, Gaber, J, Guillory, J, Curry, L, Farrelly, M, Saunders, M et al. (2021). Final Evaluation 
Findings for This Free Life, a 3-Year, Multi-Market Tobacco Public Education Campaign for Gender 
and Sexual Minority Young Adults in the United States. Nicotine Tob Res. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/34270739 

Vallone, DM, Perks, SN, Pitzer, L, Liu, M, Kreslake, JM, Rath, JM, & Hair, EC. (2021). Evidence of the 
impact of a national anti-tobacco prevention campaign across demographic subgroups. Health Educ 
Res. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/34219169 

Prochaska JJ, Gates EF, Davis KC, Gutierrez K, Prutzman Y, et al. The 2016 Tips From Former 
Smokers(R) Campaign: Associations with quit intentions and quit attempts among smokers with and 
without mental health conditions. Nicotine & Tobacco Research, 2019; 21(5):576-83. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/30496491 

Springvloet L, Willemsen MC, Mons U, van den Putte B, Kunst AE, et al. Educational differences in 
associations of noticing anti-tobacco information with smoking-related attitudes and quit intentions: 
Findings from the International Tobacco Control Europe surveys. Health Educ Res, 2015; 30(5):719-
30. Available from: http://www.ncbi.nlm.nih.gov/pubmed/26324396 

Hamill S, Turk T, Murukutla N, Ghamrawy M, and Mullin S. I ‘like’ MPOWER: Using Facebook, online 
ads and new media to mobilise tobacco control communities in low-income and middle-income 
countries. Tob Control, 2015; 24(3):306-12. Available from: 
http://tobaccocontrol.bmj.com/content/24/3/306.abstract 

Fallin A, Neilands TB, Jordan JW, and Ling PM. Social branding to decrease lesbian, gay, bisexual, and 
transgender young adult smoking. Nicotine Tob Res, 2015; 17(8):983-9. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/26180223 

Fallin A, Neilands TB, Jordan JW, Hong JS, and Ling PM. Wreaking "havoc" on smoking: Social 
branding to reach young adult "partiers" in oklahoma. Am J Prev Med, 2015; 48(1 Suppl 1):S78-85. 
Available from: http://www.ncbi.nlm.nih.gov/pubmed/25528713 

Richardson CG, Struik LL, Johnson KC, Ratner PA, Gotay C, et al. Initial impact of tailored web-based 
messages about cigarette smoke and breast cancer risk on boys' and girls' risk perceptions and 
information seeking: Randomized controlled trial. JMIR Res Protoc, 2013; 2(2):e53. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/24326101 

https://www.ncbi.nlm.nih.gov/pubmed/34758698
https://www.ncbi.nlm.nih.gov/pubmed/34831571
https://www.ncbi.nlm.nih.gov/pubmed/34781799
https://www.ncbi.nlm.nih.gov/pubmed/34270739
https://www.ncbi.nlm.nih.gov/pubmed/34219169
https://www.ncbi.nlm.nih.gov/pubmed/30496491
http://www.ncbi.nlm.nih.gov/pubmed/26324396
http://tobaccocontrol.bmj.com/content/24/3/306.abstract
http://www.ncbi.nlm.nih.gov/pubmed/26180223
http://www.ncbi.nlm.nih.gov/pubmed/25528713
http://www.ncbi.nlm.nih.gov/pubmed/24326101


6 
 

Zaman G. Optimal campaign in the smoking dynamics. Computational and Mathematical Methods in 
Medicine, 2011; 2011:163834. Available from: 
http://downloads.hindawi.com/journals/cmmm/2011/163834.pdf 

Thrasher J, Huang L, Perez-Hernandez R, Niederdeppe J, Arillo-Santillan E, et al. Evaluation of a social 
marketing campaign to support Mexico city's comprehensive smoke-free law. Am J Public Health, 
2011; 101(2):328–35. Available from: 
http://ajph.aphapublications.org/cgi/content/full/101/2/328?view=long&pmid=21164097 

Thomson G, Wilson N, Weerasekera D, and Edwards R. Strong smoker interest in 'setting an example 
to children' by quitting: National survey data. Aust N Z J Public Health, 2011; 35(1):81–4. Available 
from: http://onlinelibrary.wiley.com/doi/10.1111/j.1753-6405.2010.00638.x/pdf 

Durkin S, Wakefield M, and Spittal M. Which types of televised anti-tobacco campaigns prompt more 

Available from: http://her.oxfordjournals.org/content/26/6/998.abstract 

Davis KC, Nonnemaker JM, Farrelly MC, and Niederdeppe J. Exploring differences in smokers' 

Available from: http://tobaccocontrol.bmj.com/content/20/1/26.abstract 

Chang F, Chung C, Chuang Y, Hu T, Yu P, et al. Effect of media campaigns and smoke-free ordinance 
on public awareness and secondhand smoke exposure in taiwan. J Health Commun, 2011; [Epub 
ahead of print]:1-16. Available from: 
http://www.informaworld.com/smpp/ftinterface~content=a932373353~fulltext=713240930~frm=c
ontent 

Aveyard P, Begh R, Sheikh A, and Amos A. Promoting smoking cessation through smoking reduction 
during ramadan. Addiction, 2011; [Epub ahead of print]. Available from: 
http://onlinelibrary.wiley.com/doi/10.1111/j.1360-0443.2011.03432.x/pdf 

McDonald D, O'Brien J, Farr E, and Haaga D. Pilot study of inducing smoking cessation attempts by 
activating a sense of looming vulnerability. Addictive Behaviors, 2010; 35(6):599–606. Available 
from: 
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&dopt=Citation&list_uid
s=20176444 

Haines R, Bottorff J, McKeown S, Ptolemy E, Carey J, et al. Breast cancer messaging for younger 
women: Gender, femininity, and risk. Qualitative Health Research, 2010; 20(6):731–42. Available 
from: http://qhr.sagepub.com/content/20/6/731.full.pdf+html 

Grogan S, Flett K, Clark-Carter D, Gough B, Davey R, et al. Women smokers’ experiences of an age-
appearance anti-smoking intervention: A qualitative study. British Journal of Health Psychology, 
2010; [Epub ahead of print]. Available from: http://onlinelibrary.wiley.com/doi/10.1348/2044-
8287.002006/pdf 

Durkin S, Biener L, and Wakefield M. A prospective study of degree and type of mass media 
campaign exposure on smoking cessation among socioeconomic subgroups. Am J Public Health, 
2010.  

http://downloads.hindawi.com/journals/cmmm/2011/163834.pdf
http://ajph.aphapublications.org/cgi/content/full/101/2/328?view=long&pmid=21164097
http://onlinelibrary.wiley.com/doi/10.1111/j.1753-6405.2010.00638.x/pdf
http://her.oxfordjournals.org/content/26/6/998.abstract
http://tobaccocontrol.bmj.com/content/20/1/26.abstract
http://www.informaworld.com/smpp/ftinterface~content=a932373353~fulltext=713240930~frm=content
http://www.informaworld.com/smpp/ftinterface~content=a932373353~fulltext=713240930~frm=content
http://onlinelibrary.wiley.com/doi/10.1111/j.1360-0443.2011.03432.x/pdf
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&dopt=Citation&list_uids=20176444
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&dopt=Citation&list_uids=20176444
http://qhr.sagepub.com/content/20/6/731.full.pdf+html
http://onlinelibrary.wiley.com/doi/10.1348/2044-8287.002006/pdf
http://onlinelibrary.wiley.com/doi/10.1348/2044-8287.002006/pdf


7 
 

Bottorff J, McKeown S, Carey J, Haines R, Okoli C, et al. Young women's responses to smoking and 
breast cancer risk information. Health Education Research, 2010; 25(4):668–77. Available from: 
http://her.oxfordjournals.org/content/25/4/668.full 

Yeretzian J and Afifi R. 'It won't happen to me': The knowledge-attitude nexus in adolescent 
smoking. Journal of Public Health 2009; 31(3):354–9. Available from: 
http://jpubhealth.oxfordjournals.org/content/31/3/354.long 

Wong N and Cappella J. Antismoking threat and efficacy appeals: Effects on smoking cessation 
intentions for smokers with low and high readiness to quit. Journal of Applied Communication 
Research, 2009; 37(1):1–20. Available from: 
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC2680609/?tool=pubmed 

Vallone D, Allen J, and Xiao H. Is socioeconomic status associated with awareness of and receptivity 
to the truth((r)) campaign? Drug Alcohol Depend, 2009; 104 (suppl 1.):S115–S20. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/19795200 

Shiloh S, Drori E, Orr-Urtreger A, and Friedman E. Being 'at-risk' for developing cancer: Cognitive 
representations and psychological outcomes. Journal of Behavioral Medicine, 2009; 32(2):197–208. 
Available from: https://springerlink3.metapress.com/content/l50n12714ww53035/resource-
secured/?target=fulltext.pdf&sid=lzn1y0zum425u055h4bx4o45&sh=www.springerlink.com 

O'Brien R, Hunt K, and Hart G. 'The average Scottish man has a cigarette hanging out of his mouth, 
lying there with a portion of chips': Prospects for change in Scottish men's constructions of 
masculinity and their health-related beliefs and behaviours. Critical Public Health, 2009; 19(3–
4):363–81. Available from: http://www.ncbi.nlm.nih.gov/pmc/articles/PMC2845931/?tool=pubmed 

Niemiec C, Ryan R, Deci E, and Williams G. Aspiring to physical health: The role of aspirations for 
physical health in facilitating long-term tobacco abstinence. Patient Education and Counseling, 2009; 
74(2):250–7. Available from: www.ncbi.nlm.nih.gov/pubmed/18838243 

Magnan R, Koblitz A, Zielke D, and McCaul K. The effects of warning smokers on perceived risk, 
worry, and motivation to quit. Annals of Behavioral Medicine, 2009; 37(1):46–57. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/19255818 

Li W, Land T, Zhang Z, Keithly L, and Kelsey J. Small-area estimation and prioritizing communities for 
tobacco control efforts in Massachusetts Am J Public Health, 2009; 99:470–9. Available from: 
http://www.ajph.org/cgi/content/full/99/3/470?maxtoshow=&HITS=10&hits=10&RESULTFORMAT=
1&author1=Li%2C+W&title=Small-
area+estimation+&andorexacttitle=and&andorexacttitleabs=and&andorexactfulltext=and&searchid
=1&FIRSTINDEX=0&sortspec=relevance&resourcetype=HWCIT 

Flynn B, Worden J, and Bunn J. Comparison of research designs for two controlled trials of mass 
media interventions. Communication Methods and Measures, 2009; 3(1):12–28. Available from: 
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC2716042/?tool=pubmed 

Durkin S, Biener L, and Wakefield M. Effects of different types of antismoking ads on reducing 
disparities in smoking cessation among socioeconomic subgroups. Am J Public Health, 2009; 
99(12):2217–23. Available from: 
http://ajph.aphapublications.org/cgi/content/full/99/12/2217?view=long&pmid=19833980 

http://her.oxfordjournals.org/content/25/4/668.full
http://jpubhealth.oxfordjournals.org/content/31/3/354.long
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC2680609/?tool=pubmed
http://www.ncbi.nlm.nih.gov/pubmed/19795200
https://springerlink3.metapress.com/content/l50n12714ww53035/resource-secured/?target=fulltext.pdf&sid=lzn1y0zum425u055h4bx4o45&sh=www.springerlink.com
https://springerlink3.metapress.com/content/l50n12714ww53035/resource-secured/?target=fulltext.pdf&sid=lzn1y0zum425u055h4bx4o45&sh=www.springerlink.com
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC2845931/?tool=pubmed
http://www.ncbi.nlm.nih.gov/pubmed/18838243
http://www.ncbi.nlm.nih.gov/pubmed/19255818
http://www.ajph.org/cgi/content/full/99/3/470?maxtoshow=&HITS=10&hits=10&RESULTFORMAT=1&author1=Li%2C+W&title=Small-area+estimation+&andorexacttitle=and&andorexacttitleabs=and&andorexactfulltext=and&searchid=1&FIRSTINDEX=0&sortspec=relevance&resourcetype=HWCIT
http://www.ajph.org/cgi/content/full/99/3/470?maxtoshow=&HITS=10&hits=10&RESULTFORMAT=1&author1=Li%2C+W&title=Small-area+estimation+&andorexacttitle=and&andorexacttitleabs=and&andorexactfulltext=and&searchid=1&FIRSTINDEX=0&sortspec=relevance&resourcetype=HWCIT
http://www.ajph.org/cgi/content/full/99/3/470?maxtoshow=&HITS=10&hits=10&RESULTFORMAT=1&author1=Li%2C+W&title=Small-area+estimation+&andorexacttitle=and&andorexacttitleabs=and&andorexactfulltext=and&searchid=1&FIRSTINDEX=0&sortspec=relevance&resourcetype=HWCIT
http://www.ajph.org/cgi/content/full/99/3/470?maxtoshow=&HITS=10&hits=10&RESULTFORMAT=1&author1=Li%2C+W&title=Small-area+estimation+&andorexacttitle=and&andorexacttitleabs=and&andorexactfulltext=and&searchid=1&FIRSTINDEX=0&sortspec=relevance&resourcetype=HWCIT
http://www.ncbi.nlm.nih.gov/pmc/articles/PMC2716042/?tool=pubmed
http://ajph.aphapublications.org/cgi/content/full/99/12/2217?view=long&pmid=19833980


8 
 

Dijkstra A. Disengagement beliefs in smokers: Do they influence the effects of a tailored persuasive 
message advocating smoking cessation? Psychol Health, 2009; 24(7):791–804. Available from: 
http://www.informaworld.com/smpp/ftinterface~content=a905043466~fulltext=713240928 

Chang C. Psychological motives versus health concerns: Predicting smoking attitudes and promoting 
antismoking attitudes. Health Communication, 2009; 24(1):1–11. Available from: 
http://www.informaworld.com/smpp/content~db=all~content=a908586410?words=psychological*|
motives*|versus*|health*|concerns*|predicting*|smoking*|attitudes*|promoting*|antismoking* 

Apollonio D and Malone R. Turning negative into positive: Public health mass media campaigns and 
negative advertising. Health Education Research, 2009; 24(3):483–95. Available from: 
http://her.oxfordjournals.org/content/24/3/483.full 

Toll B, Salovey P, O'Malley S, Mazure C, Latimer A, et al. Message framing for smoking cessation: The 
interaction of risk perceptions and gender. Nicotine & Tobacco Research, 2008; 10(1):195–200. 
Available from: 
http://www.informaworld.com/smpp/content~db=all?content=10.1080/14622200701767803 

Nordgren L, van der Pligt J, and van Harreveld F. The instability of health cognitions: Visceral states 
influence self-efficacy and related health beliefs. Health Psychology, 2008; 27(6):722–7. Available 
from: http://psycnet.apa.org/index.cfm?fa=buy.optionToBuy&id=2008-16224-007 

Niederdeppe J, Kuang X, Crock B, and Skelton A. Media campaigns to promote smoking cessation 
among socioeconomically disadvantaged populations: What do we know, what do we need to learn, 

http://www.sciencedirect.com/science?_ob=MImg&_imagekey=B6VBF-4T5D9NP-1-
1&_cdi=5925&_user=10&_orig=search&_coverDate=08%2F07%2F2008&_sk=999999999&view=c&w
chp=dGLbVlb-zSkzV&md5=8cdeb71572e67421c4f6bde6f18f9e99&ie=/sdarticle.pdf 

Niederdeppe J, Kuang X, Crock B, and Skelton A. Critical steps in building the evidence base regarding 
media campaign effects on disadvantaged populations: A response to fagan. Social Science & 

www.elsevier.com/locate/socscimed 

Niederdeppe J, Fiore MC, Baker TB, and Smith SS. Smoking-cessation media campaigns and their 
effectiveness among socioeconomically advantaged and disadvantaged populations. Am J Public 

http://www.ajph.org/cgi/doi/10.2105/AJPH.2007.117499 

Nelson D, Gallogly M, Pederson L, Barry M, McGoldrick D, et al. Use of consumer survey data to 
target cessation messages to smokers through mass media. Am J Public Health, 2008; 98(3):536–42. 
Available from: http://www.ajph.org/cgi/reprint/98/3/536 

Murphy M. Quit campaign 2008 advertising development research report, Quit Victoria. Melbourne: 
Market Access Consulting & Research Pty Ltd, 2008. 

Moorman M and van den Putte B. The influence of message framing, intention to quit smoking, and 
nicotine dependence on the persuasiveness of smoking cessation messages. Addictive Behaviors, 
2008; 33(10):1267–75. Available from: www.ncbi.nlm.nih.gov/pubmed/18584971 

Fagan P. Examining the evidence base of mass media campaigns for socially disadvantaged 
populations: What do we know, what do we need to learn, and what should we do now? A 

http://www.informaworld.com/smpp/ftinterface~content=a905043466~fulltext=713240928
http://www.informaworld.com/smpp/content~db=all~content=a908586410?words=psychological*|motives*|versus*|health*|concerns*|predicting*|smoking*|attitudes*|promoting*|antismoking*
http://www.informaworld.com/smpp/content~db=all~content=a908586410?words=psychological*|motives*|versus*|health*|concerns*|predicting*|smoking*|attitudes*|promoting*|antismoking*
http://her.oxfordjournals.org/content/24/3/483.full
http://www.informaworld.com/smpp/content~db=all?content=10.1080/14622200701767803
http://psycnet.apa.org/index.cfm?fa=buy.optionToBuy&id=2008-16224-007
http://www.sciencedirect.com/science?_ob=MImg&_imagekey=B6VBF-4T5D9NP-1-1&_cdi=5925&_user=10&_orig=search&_coverDate=08%2F07%2F2008&_sk=999999999&view=c&wchp=dGLbVlb-zSkzV&md5=8cdeb71572e67421c4f6bde6f18f9e99&ie=/sdarticle.pdf
http://www.sciencedirect.com/science?_ob=MImg&_imagekey=B6VBF-4T5D9NP-1-1&_cdi=5925&_user=10&_orig=search&_coverDate=08%2F07%2F2008&_sk=999999999&view=c&wchp=dGLbVlb-zSkzV&md5=8cdeb71572e67421c4f6bde6f18f9e99&ie=/sdarticle.pdf
http://www.sciencedirect.com/science?_ob=MImg&_imagekey=B6VBF-4T5D9NP-1-1&_cdi=5925&_user=10&_orig=search&_coverDate=08%2F07%2F2008&_sk=999999999&view=c&wchp=dGLbVlb-zSkzV&md5=8cdeb71572e67421c4f6bde6f18f9e99&ie=/sdarticle.pdf
http://www.elsevier.com/locate/socscimed
http://www.ajph.org/cgi/doi/10.2105/AJPH.2007.117499
http://www.ajph.org/cgi/reprint/98/3/536
http://www.ncbi.nlm.nih.gov/pubmed/18584971


9 
 

www.elsevier.com/locate/socscimed 

Dunlop S, Wakefield M, and Kashima Y. The contribution of antismoking advertising to quitting: 
Intra- and interpersonal processes. J Health Commun, 2008; 13(3):250–66. Available from: 
http://www.informaworld.com/smpp/content~db=all?content=10.1080/10810730801985301 

Cervone D, Caldwell T, Fiori M, Orom H, Shadel W, et al. What underlies appraisals? Experimentally 
testing a knowledge-and-appraisal model of personality architecture among smokers contemplating 
high-risk situations. Journal of Personality, 2008; 76(4):929–68. Available from: 
www.ncbi.nlm.nih.gov/pubmed/18507707 

Armitage CJ, Harris PR, Hepton G, and Napper L. Self-affirmation increases acceptance of health-risk 
information among UK adult smokers with low socioeconomic status. Psychology of Addictive 
Behaviors, 2008; 22(1):88–95. Available from: 
http://psycnet.apa.org/index.cfm?fa=search.displayRecord&uid=2008-01797-009 

Siahpush M, Wakefield M, Spittal M, and Durkin S. Anti-smoking television advertising and socio-
economic variations in calls to Quitline. J Epidemiol Community Health, 2007; 61(4):298–301. 
Available from: http://jech.bmj.com/cgi/content/full/61/4/298 

Hinyard LJ and Kreuter MW. Using narrative communication as a tool for health behavior change: A 
conceptual, theoretical, and empirical overview. Health Education & Behavior, 2007; 34(5):777–92. 
Available from: http://heb.sagepub.com/cgi/content/abstract/34/5/777 

Viswanath K and Emmons KM. Message effects and social determinants of health: Its application to 
cancer disparities. The Journal of Communication, 2006; 56(suppl. 1):S238–64. Available from: 
http://www.ingentaconnect.com/content/bpl/jcom/2006/00000056/A00101s1/art00013;jsessionid
=78wsratg917t.alexandra?format=print 

Green M. Narratives and cancer communication. Journal of Communication, 2006; 56(s1):S163−83. 
Available from: http://www.blackwell-synergy.com/doi/abs/10.1111/j.1460-2466.2006.00288.x 

Durkin S and Wakefield M. Maximizing the impact of emotive antitobacco advertising: Effects of 
interpersonal discussion and program placement. Social Marketing Quarterly, 2006; 12(3):3–14. 
Available from: 
http://www.informaworld.com/smpp/content~content=a756639862~db=all~order=page 

Yiow L. Australia: Campaign gets smoking parents to cut down. Tob Control, 2005; 14(6):363. 
Available from: http://tobaccocontrol.bmj.com/cgi/content/full/14/6/363 

Dal Cin S, Zanna M, and Fong G. Narrative persuasion and overcoming resistance, in Resistance to 
persuasion.  Knowles E and Linn J, Editors. Mahwah, NJ: Erlbaum; 2004. 

Siahpush M and Borland R. Trends in sociodemographic variations in smoking prevalence, 

Commonwealth Department of Health and Aged Care; 2002.  Available from: 
http://www.health.gov.au/internet/wcms/Publishing.nsf/Content/88ED1349FD03EB05CA25733100
0C3A17/$File/tobccamp3.pdf. 

http://www.elsevier.com/locate/socscimed
http://www.informaworld.com/smpp/content~db=all?content=10.1080/10810730801985301
http://www.ncbi.nlm.nih.gov/pubmed/18507707
http://psycnet.apa.org/index.cfm?fa=search.displayRecord&uid=2008-01797-009
http://jech.bmj.com/cgi/content/full/61/4/298
http://heb.sagepub.com/cgi/content/abstract/34/5/777
http://www.ingentaconnect.com/content/bpl/jcom/2006/00000056/A00101s1/art00013;jsessionid=78wsratg917t.alexandra?format=print
http://www.ingentaconnect.com/content/bpl/jcom/2006/00000056/A00101s1/art00013;jsessionid=78wsratg917t.alexandra?format=print
http://www.blackwell-synergy.com/doi/abs/10.1111/j.1460-2466.2006.00288.x
http://www.informaworld.com/smpp/content~content=a756639862~db=all~order=page
http://tobaccocontrol.bmj.com/cgi/content/full/14/6/363
http://www.health.gov.au/internet/wcms/Publishing.nsf/Content/88ED1349FD03EB05CA257331000C3A17/$File/tobccamp3.pdf
http://www.health.gov.au/internet/wcms/Publishing.nsf/Content/88ED1349FD03EB05CA257331000C3A17/$File/tobccamp3.pdf


10 
 

Biener L and Taylor TM. The continuing importance of emotion in tobacco control media campaigns: 

http://tobaccocontrol.bmj.com/cgi/content/extract/11/1/75 

Kain K and Nelson LJ. Cigarette smoking and fear of death: Explaining conflicting results in death 
anxiety research. Omega: The Journal of Death and Dying, 2001; 43(1):43–61. Available from: 
http://baywood.metapress.com/app/home/contribution.asp?referrer=parent&backto=issue,4,5;jour
nal,58,226;linkingpublicationresults,1:300329,1 

Heath C, Bell C, and Sternberg E. Emotional selection in memes: The case of urban legends. Journal 
of Personality and Social Psychology, 2001; 81(6):1028–41. Available from: 
http://content.apa.org/journals/psp/81/6/1028 

Freeman MA, Hennessy EV, and Marzullo DM. Defensive evaluation of antismoking messages among 
college-age smokers: The role of possible selves. Health Psychology, 2001; 20(6):424–33. Available 
from: http://content.apa.org/journals/hea/20/6/424 

Witte K and Allen M. A meta-analysis of fear appeals: Implications for effective public health 
campaigns. Health Education & Behavior, 2000; 27(5):591–615. Available from: 
http://heb.sagepub.com/cgi/reprint/27/5/591 

Green M and Brock T. The role of transportation in the persuasiveness of public narratives. Journal 
of Personality and Social Psychology, 2000; 79(5):701−21. Available from: 
http://content.apa.org/journals/psp/79/5/701 

Arnett J. Optimistic bias in adolescent and adult smokers and nonsmokers. Addictive Behaviors, 
2000; 25(4):625–32. Available from: 
http://www.sciencedirect.com/science?_ob=ArticleURL&_udi=B6VC9-40D0M1D-
J&_user=10&_rdoc=1&_fmt=&_orig=search&_sort=d&view=c&_acct=C000050221&_version=1&_url
Version=0&_userid=10&md5=7fb1d50b3adf4038e2c0bf90012b02b1 

Hill D, Chapman S, and Donovan R. The return of scare tactics. Tob Control, 1998; 7(1):5–8. Available 
from: http://tobaccocontrol.bmj.com/cgi/content/full/7/1/5 

Stapel D and Velthuijsen A. 'Just as if it happened to me': The impact of vivid and self-relevant 
information on risk judgments. Journal of Social and Clinical Psychology, 1996; 15(1):102–19. 
Available from: http://cat.inist.fr/?aModele=afficheN&cpsidt=3041043 

Mullins R, Scollo M, and Borland R. Evaluation of a campaign on the effects of passive smoking on 
children, in Quit evaluation studies no. 7.  Mullins R, Editor Melbourne: Victorian Smoking and 
Health Program; 1994.  Available from: http://www.quit.org.au/downloads/QE/QE7/QE7Home.html. 
 

14.5.2 Reaching Australians from culturally and linguistically diverse backgrounds 

Humphrey, R, Truong, A, Fraser, R, Gallow, TG, Fischbach, L, & Kuo, T. (2024). Creating and 
Implementing a Community-Focused, Culturally Tailored Health Marketing Campaign to Address 
Menthol Cigarette Use in Los Angeles County. Prev Chronic Dis, 21, E25. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/38635496 

http://tobaccocontrol.bmj.com/cgi/content/extract/11/1/75
http://baywood.metapress.com/app/home/contribution.asp?referrer=parent&backto=issue,4,5;journal,58,226;linkingpublicationresults,1:300329,1
http://baywood.metapress.com/app/home/contribution.asp?referrer=parent&backto=issue,4,5;journal,58,226;linkingpublicationresults,1:300329,1
http://content.apa.org/journals/psp/81/6/1028
http://content.apa.org/journals/hea/20/6/424
http://heb.sagepub.com/cgi/reprint/27/5/591
http://content.apa.org/journals/psp/79/5/701
http://www.sciencedirect.com/science?_ob=ArticleURL&_udi=B6VC9-40D0M1D-J&_user=10&_rdoc=1&_fmt=&_orig=search&_sort=d&view=c&_acct=C000050221&_version=1&_urlVersion=0&_userid=10&md5=7fb1d50b3adf4038e2c0bf90012b02b1
http://www.sciencedirect.com/science?_ob=ArticleURL&_udi=B6VC9-40D0M1D-J&_user=10&_rdoc=1&_fmt=&_orig=search&_sort=d&view=c&_acct=C000050221&_version=1&_urlVersion=0&_userid=10&md5=7fb1d50b3adf4038e2c0bf90012b02b1
http://www.sciencedirect.com/science?_ob=ArticleURL&_udi=B6VC9-40D0M1D-J&_user=10&_rdoc=1&_fmt=&_orig=search&_sort=d&view=c&_acct=C000050221&_version=1&_urlVersion=0&_userid=10&md5=7fb1d50b3adf4038e2c0bf90012b02b1
http://tobaccocontrol.bmj.com/cgi/content/full/7/1/5
http://cat.inist.fr/?aModele=afficheN&cpsidt=3041043
http://www.quit.org.au/downloads/QE/QE7/QE7Home.html
https://www.ncbi.nlm.nih.gov/pubmed/38635496


11 
 

Lipkus, IM, & Cobb, CO. (2022). Effects of Educational Materials About Harms of Waterpipe Tobacco 
Charcoal use on Adult Smokers' Risk Perceptions. [MS Top Pick]. J Drug Educ, 472379221138052. 
Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/36514271 

Mantey, DS, Clendennen, SL, Ruiz, FA, & Perry, CL. (2021). Language Gap in Reach of 'The Real Cost': 
Examination of a Federal Mass Media Campaign from 2017 to 2019. Nicotine Tob Res. Retrieved  
from https://www.ncbi.nlm.nih.gov/pubmed/33782698 

Qin Y, Su J, Xiang Q, Hu Y, Xu G, et al. Effectiveness of a television advertisement campaign on giving 
cigarettes in a Chinese population. J Epidemiol, 2014. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/25196169 

Carroll T, Katz C, and K. C. The national Tobacco campaign: Targeting people from non-English 
speaking backgrounds, in Australia’s national Tobacco campaign evaluation report volume one.  
Hassard K, Editor Canberra: Commonwealth Department of Health and Aged Care; 1999. p 191-236. 

Australian Bureau of Statistics 1996. Census of population housing. Basic community profile. 
Catalogue no 2020.0., Canberra: Commonwealth of Australia, 1997. 

Vurel M. Challenging tobacco smoking amongst turkish speakers using a mass media approach, an 
evaluation report and prevalence study. DAMEC, NSW, 1994. 
 

14.5.3 Reaching Indigenous smokers 

Australian Bureau of Statistics. 2075.0 - census of population and housing - counts of Aboriginal and 
Torres Strait Islander Australians, 2016  2075.0.Canberra: ABS, 2018. Available from: 
http://www.abs.gov.au/AUSSTATS/abs@.nsf/Lookup/2075.0Main+Features202016?OpenDocument 

Boyle T, Shepherd CCJ, Pearson G, Monteiro H, McAullay D, et al. Awareness and impact of the 
'bubblewrap' advertising campaign among Aboriginal smokers in Western Australia. Tob Control, 

http://tobaccocontrol.bmj.com/content/19/1/83.long 

Wilson N, Grigg M, Graham L, and Cameron G. The effectiveness of television advertising campaigns 
on generating calls to a national Quitline by maori. Tob Control, 2005; 14(4):284–6. Available from: 
http://tc.bmjjournals.com/cgi/content/abstract/14/4/284 

Briggs VL, Lindorff KJ, and Ivers RG. Aboriginal and Torres Strait Islander Australians and tobacco. 
Tob Control, 2003; 12 Suppl 2:ii5-8. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/12878767 

Murphy M and Mee V. The impact of the national Tobacco campaign in Indigenous communities: A 
study in Victoria, in Australia’s national Tobacco campaign evaluation report volume one.  Hassard K, 
Editor Canberra: Commonwealth Department of Health and Aged Care; 1999. p 237-53. 
 

14.5.4 Media channels (including new media) 

Sharma, K, Gawde, N, & Pednekar, MS. (2024). Are Anti-Tobacco Messages Delivered through 

Different Mass-Media Channels Effective in India? Results from GATS-II Survey. Asian Pac J Cancer 

Prev, 25(8), 2751-2760. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/39205573 

https://www.ncbi.nlm.nih.gov/pubmed/36514271
https://www.ncbi.nlm.nih.gov/pubmed/33782698
http://www.ncbi.nlm.nih.gov/pubmed/25196169
http://www.abs.gov.au/AUSSTATS/abs@.nsf/Lookup/2075.0Main+Features202016?OpenDocument
http://tobaccocontrol.bmj.com/content/19/1/83.long
http://tc.bmjjournals.com/cgi/content/abstract/14/4/284
http://www.ncbi.nlm.nih.gov/pubmed/12878767
https://www.ncbi.nlm.nih.gov/pubmed/39205573


12 
 

Bonneterre, S, Zerhouni, O, & Boffo, M. (2024). The Influence of Billboard-Based Tobacco Prevention 

Posters on Memorization, Attitudes, and Craving: Immersive Virtual Reality Study. J Med Internet 

Res, 26, e49344. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/38980707 

Kite, J, Grunseit, A, Mitchell, G, Cooper, P, Chan, L, Huang, BH et al. (2024). Impact of Traditional and 

New Media on Smoking Intentions and Behaviors: Secondary Analysis of Tasmania's Tobacco Control 

Mass Media Campaign Program, 2019-2021. J Med Internet Res, 26, e47128. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/38441941 

Kim, DB, Park, YS, Yun, I, Park, EC, & Jang, SI. (2023). Association between anti-smoking campaign 

types and smoking cessation attempts. SSM Popul Health, 24, 101505. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/37692833 

Gupta, B, Kumar, N, & Mahajan, A. (2023). Awareness about Tobacco Causing Head and Neck 
Cancers via Mass Media: A Case-Control Study from India. Asian Pac J Cancer Prev, 24(8), 2593-2600. 
Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/37642044 

Myers AE, Southwell BG, Ribisl KM, Moreland-Russell S, Bowling JM, et al. State-level point-of-sale 
Tobacco news coverage and policy progression over a 2-year period. Health Promot Pract, 
2018:1524839917752108. Available from: https://www.ncbi.nlm.nih.gov/pubmed/29338430 

Rait MA, Prochaska JJ, and Rubinstein ML. Recruitment of adolescents for a smoking study: Use of 
traditional strategies and social media. Transl Behav Med, 2015; 5(3):254-9. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/26327930 

Emery S, Aly EH, Vera L, and Alexander RL, Jr. Tobacco control in a changing media landscape: How 
tobacco control programs use the internet. Am J Prev Med, 2014; 46(3):293-6. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/24512869 

Graham A, Milner P, Saul J, and Pfaff L. Correction: Online advertising as a public health and 
recruitment tool: Comparison of different media campaigns to increase demand for smoking 
cessation interventions. J Med Internet Res, 2009; 11(1):e2. Available from: 
http://www.jmir.org/2009/1/e2/ 
 

14.5.4.1 Television 

Allom V, Jongenelis M, Slevin T, Keightley S, Phillips F, et al. Comparing the cost-effectiveness of 
campaigns delivered via various combinations of television and online media. Frontiers in Public 
Health, 2018; 6:83.  

Perl R, Murukutla N, Occleston J, Bayly M, Lien M, et al. Responses to antismoking radio and 
television advertisements among adult smokers and non-smokers across Africa: Message-testing 
results from senegal, Nigeria and kenya. Tob Control, 2015; 24(6):601-8. Available from: 
http://tobaccocontrol.bmj.com/content/early/2014/09/02/tobaccocontrol-2014-051682.abstract 

Wakefield M, Bayly M, Durkin S, Cotter T, Mullin S, et al. Smokers’ responses to television 
advertisements about the serious harms of tobacco use: Pre-testing results from 10 low- to middle-
income countries. Tob Control, 2013; 22(1):24-31. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/21994276 

https://www.ncbi.nlm.nih.gov/pubmed/38980707
https://www.ncbi.nlm.nih.gov/pubmed/38441941
https://www.ncbi.nlm.nih.gov/pubmed/37692833
https://www.ncbi.nlm.nih.gov/pubmed/37642044
https://www.ncbi.nlm.nih.gov/pubmed/29338430
http://www.ncbi.nlm.nih.gov/pubmed/26327930
http://www.ncbi.nlm.nih.gov/pubmed/24512869
http://www.jmir.org/2009/1/e2/
http://tobaccocontrol.bmj.com/content/early/2014/09/02/tobaccocontrol-2014-051682.abstract
http://www.ncbi.nlm.nih.gov/pubmed/21994276


13 
 

Slater M and Hayes A. The influence of youth music television viewership on changes in cigarette use 
and association with smoking peers: A social identity, reinforcing spirals perspective. Communication 
Research, 2010; 37(6):751–73. Available from: 
http://crx.sagepub.com/content/37/6/751.full.pdf+html 

Ng D, Lee M, Chong N, and Eong K. Stop-smoking television advertisements: A necessary evil? Annals 
of the Academy of Medicine, Singapore, 2007; 36(12):1036–7. Available from: 
http://www.annals.edu.sg/pdf/36VolNo12Dec2007/V36N12p1036.pdf 
 

14.5.4.2 Radio and cinema 

Hanewinkel R, Isensee B, Sargent JD, and Morgenstern M. Effect of an antismoking advertisement on 
cinema patrons' perception of smoking and intention to smoke: A quasi-experimental study. 
Addiction, 2010; 105(7):1269–77. Available from: 
http://www3.interscience.wiley.com/user/accessdenied?ID=123502377&Act=2138&Code=4719&Pa
ge=/cgi-bin/fulltext/123502377/HTMLSTART 

Glantz SA. Commentary on hanewinkel et al. (2010): Anti-smoking advertisments vaccinate movie 
viewers against effects of on-screen smoking. Addiction, 2010; 105(7):1278–9. Available from: 
http://www3.interscience.wiley.com/cgi-bin/fulltext/123502378/HTMLSTART 

Edwards CA, Harris WC, Cook DR, Bedford KF, and Zuo Y. Out of the smokescreen: Does an anti-
smoking advertisement affect young women's perception of smoking in movies and their intention 
to smoke? Tob Control, 2004; 13(3):277–82. Available from: 
http://tc.bmjjournals.com/cgi/content/abstract/13/3/277 

Donovan R, Weller N, and Clarkson J. Incidental smoking in the media study. Western Australia: 
Centre for Behavioural Research in Cancer Control - Curtin University, 2003. 
 

14.5.4.3 Social media 

 

Castillo-Toledo, C, Fernandez-Lazaro, CI, Lara-Abelenda, FJ, Molina-Ruiz, RM, Ortega, M A, Mora, F 
et al. (2024). Regional insights on tobacco-related tweets: unveiling user opinions and usage 
patterns. Front Public Health, 12, 1342460. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/38947344 
 

, T, & Durkin, SJ. (2024). The Effect of Anti-Tobacco Ad Length and Skippability on Perceived 

Message Effectiveness and Emotional Responsiveness. Health Commun, 1-9. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/39053898 

Nguyen Zarndt, A, Guo, M, & Benoza, G. (2023). The role of social media influencers as trusted 

messengers in tobacco control mass media campaigns. J Commun Healthc, 1-3. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/37639540 

Silver, NA, Pearson, G, Kucherlapaty, P, Kalla, S, & Schillo, B. (2023). To tweet or not to tweet: Tweets 

about tobacco regulation can help disseminate anti-regulatory messages. Nicotine Tob Res. 

Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/37209413 

http://crx.sagepub.com/content/37/6/751.full.pdf+html
http://www.annals.edu.sg/pdf/36VolNo12Dec2007/V36N12p1036.pdf
http://www3.interscience.wiley.com/user/accessdenied?ID=123502377&Act=2138&Code=4719&Page=/cgi-bin/fulltext/123502377/HTMLSTART
http://www3.interscience.wiley.com/user/accessdenied?ID=123502377&Act=2138&Code=4719&Page=/cgi-bin/fulltext/123502377/HTMLSTART
http://www3.interscience.wiley.com/cgi-bin/fulltext/123502378/HTMLSTART
http://tc.bmjjournals.com/cgi/content/abstract/13/3/277
https://www.ncbi.nlm.nih.gov/pubmed/38947344
https://www.ncbi.nlm.nih.gov/pubmed/39053898
https://www.ncbi.nlm.nih.gov/pubmed/37639540
https://www.ncbi.nlm.nih.gov/pubmed/37209413


14 
 

Prokhorov, AV, Calabro, KS, Arya, A, Russell, S, Czerniak, KW, Botello, GC et al. (2021). Mobile Text 

Messaging for Tobacco Risk Communication Among Young Adult Community College Students: 

Randomized Trial of Project Debunk. JMIR Mhealth Uhealth, 9(11), e25618. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/34822339 

Oh, J, Khoo, GS, Lee, JA, & Sudarshan, S. (2021). Source Interactivity Enhances Sense of Community 

and Reduces Psychological Reactance: Effects of the Like Button on Smoking Message Evaluations 

and Attitudes. J Health Commun, 1-13. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/34428126 

Karletsos, D, Hutchinson, P, Leyton, A, & Meekers, D. (2020). The effect of interpersonal 

communication in tobacco control campaigns: A longitudinal mediation analysis of a Ghanaian 

adolescent population. Prev Med, 142, 106373. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/33340636 

Majmundar, A, Le, N, Moran, MB, Unger, JB, & Reuter, K. (2020). Public Response to a Social Media 

Tobacco Prevention Campaign: Content Analysis. JMIR Public Health Surveill, 6(4), e20649. Retrieved 

from https://www.ncbi.nlm.nih.gov/pubmed/33284120 

LA Torre, G, D'Egidio, V, Guastamacchia, S, Barbagallo, A, & Mannocci, A. (2020). Diffusion of the 

Italian social media campaign against smoking on a social network and YouTube. J Prev Med Hyg, 

61(2), E200-E204. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/32803006 

Zhan Q, Zhang J, Yu P, Emery S, and Xie J. Inferring social influence of anti-Tobacco mass media 
campaign. IEEE Trans Nanobioscience, 2017. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/28541219 

Sridharan V, Cohen T, Cobb N, and Myneni S. Temporal trends of psychosociobehavioral factors 
underlying Tobacco use: A semi-automated exploratory analysis of peer-to-peer communication in a 
health-related online community. Stud Health Technol Inform, 2017; 237:123-9. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/28479554 

Seidenberg AB, Jo CL, Ribisl KM, Lee JGL, Buchting FO, et al. A national study of social media, 
television, radio, and internet usage of adults by sexual orientation and smoking status: Implications 
for campaign design. Int J Environ Res Public Health, 2017; 14(4). Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/28430161 

Lien M, Carroll T, Hamill S, and Thi Hai P. Use of new media to support passage of vietnam's national 
tobacco control legislation. Tob Control, 2017; 26(6):720-4. Available from: 
http://tobaccocontrol.bmj.com/content/tobaccocontrol/26/6/720.full.pdf 

Wang F, Zheng P, Freeman B, and Chapman S. Chinese tobacco companies’ social media marketing 
strategies. Tob Control, 2015; 24(4):408-9. Available from: 
http://tobaccocontrol.bmj.com/content/24/4/408.short 

Liang Y, Zheng X, Zeng DD, Zhou X, Leischow SJ, et al. Characterizing social interaction in Tobacco-
oriented social networks: An empirical analysis. Sci Rep, 2015; 5:10060. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/26091553 

https://www.ncbi.nlm.nih.gov/pubmed/34822339
https://www.ncbi.nlm.nih.gov/pubmed/34428126
https://www.ncbi.nlm.nih.gov/pubmed/33340636
https://www.ncbi.nlm.nih.gov/pubmed/33284120
https://www.ncbi.nlm.nih.gov/pubmed/32803006
http://www.ncbi.nlm.nih.gov/pubmed/28541219
http://www.ncbi.nlm.nih.gov/pubmed/28479554
http://www.ncbi.nlm.nih.gov/pubmed/28430161
http://tobaccocontrol.bmj.com/content/tobaccocontrol/26/6/720.full.pdf
http://tobaccocontrol.bmj.com/content/24/4/408.short
http://www.ncbi.nlm.nih.gov/pubmed/26091553


15 
 

Carter O, Donovan R, and Jalleh G. Using viral e-mails to distribute tobacco control advertisements: 
An experimental investigation. J Health Commun, 2011:1–10. Available from: 
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&dopt=Citation&list_uid
s=21432712 

Paek H, Kim K, and Hove T. Content analysis of antismoking videos on youtube: Message sensation 
value, message appeals, and their relationships with viewer responses. Health Education Research, 
2010; 25(6):1085–99. Available from: http://her.oxfordjournals.org/content/25/6/1085.long 

Freeman B and Chapman S. Gone viral? Heard the buzz? A guide for public health practitioners and 
researchers on how web 2.0 can subvert advertising restrictions and spread health information. J 
Epidemiol Community Health, 2008; 62(9): 778–82. Available from: 
http://jech.bmj.com/cgi/content/full/62/9/778 

Lloyd R and Bill A. Australia online: How Australians are using computers and the internet. Canberra: 
ABS, 2004. Available from: 
http://www.ausstats.abs.gov.au/ausstats/free.nsf/Lookup/95D6233EB68F104ECA256E190079C0BE/
$File/20560__2001.pdf. 

Pealer L and Dorman S. Evaluating health-related web sites. Journal of School Health, 1997; 
67(6):232–5. Available from: http://www.highbeam.com/doc/1G1-19781773.html 
 

14.5.5 Pharmaceutical advertising 

Fucito L, Latimer A, Carlin-Menter S, Salovey P, Cummings K, et al. Nicotine dependence as a 
moderator of a quitline-based message framing intervention. Drug Alcohol Depend, 2011; 114((2–
3)):229–32. Available from: www.ncbi.nlm.nih.gov/pubmed/21036492 

Evans W and McCormack L. Applying social marketing in health care: Communicating evidence to 
change consumer behavior. Medical Decision Making, 2008; 28(5):781–92. Available from: 
http://mdm.sagepub.com/content/28/5/781.long 
 

News reports: 

14.5.1 Targeting and demographic sub-groups 

 

Guillory, J, Henes, A, Farrelly, MC, Fiacco, L, Alam, I, Curry, L et al. (2019). Awareness of and 

Receptivity to the Fresh Empire Tobacco Public Education Campaign Among Hip Hop Youth. J Adolesc 

Health. Available from: https://www.ncbi.nlm.nih.gov/pubmed/31704108 

Prochaska, JJ, Gates, EF, Davis, KC, Gutierrez, K, Prutzman, Y, & Rodes, R. The 2016 Tips From Former 

Smokers(R) Campaign: Associations With Quit Intentions and Quit Attempts Among Smokers With 

and Without Mental Health Conditions. Nicotine Tob Res, 2018. Available from: 

https://www.ncbi.nlm.nih.gov/pubmed/30496491 

Springvloet, L et al. Educational differences in associations of noticing anti-tobacco information with 

smoking-related attitudes and quit intentions: findings from the International Tobacco Control 

http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&dopt=Citation&list_uids=21432712
http://www.ncbi.nlm.nih.gov/entrez/query.fcgi?cmd=Retrieve&db=PubMed&dopt=Citation&list_uids=21432712
http://her.oxfordjournals.org/content/25/6/1085.long
http://jech.bmj.com/cgi/content/full/62/9/778
http://www.ausstats.abs.gov.au/ausstats/free.nsf/Lookup/95D6233EB68F104ECA256E190079C0BE/$File/20560__2001.pdf
http://www.ausstats.abs.gov.au/ausstats/free.nsf/Lookup/95D6233EB68F104ECA256E190079C0BE/$File/20560__2001.pdf
http://www.highbeam.com/doc/1G1-19781773.html
http://www.ncbi.nlm.nih.gov/pubmed/21036492
http://mdm.sagepub.com/content/28/5/781.long
https://www.ncbi.nlm.nih.gov/pubmed/31704108
https://www.ncbi.nlm.nih.gov/pubmed/30496491


16 
 

Europe Surveys. Health Educ Res, Oct 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26324396 

Fallin, A et al. Social branding to decrease lesbian, gay, bisexual, and transgender young adult 

smoking. Nicotine & Tobacco Research, Aug 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26180223 

14.5.4 Media channels (including new media) 

Myers, AE, Southwell, BG, Ribisl, KM, Moreland-Russell, S, Bowling, JM, Lytle, LA. State-Level Point-

of-Sale Tobacco News Coverage and Policy Progression Over a 2-Year Period. Health Promot Pract. 

2018 Jan 1:1524839917752108. Available from: https://www.ncbi.nlm.nih.gov/pubmed/29338430 

Rait, MA et al. Recruitment of adolescents for a smoking study: use of traditional strategies and 

social media. Transl Behav Med, Sep 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26327930 

14.5.4.3 Social media 

 
Seidenberg, AB, Jo, CL, Ribisl, KM, Lee, JGL, Buchting, FO, Kim, Y, Emery, SL. A National Study of 

Social Media, Television, Radio, and Internet Usage of Adults by Sexual Orientation and Smoking 

Status: Implications for Campaign Design. Int J Environ Res Public Health. 2017 Apr 21;14(4). 

Available from: http://www.ncbi.nlm.nih.gov/pubmed/28430161 

Sridharan, V, Cohen, T, Cobb, N, Myneni, S. Temporal Trends of Psychosociobehavioral Factors 

Underlying Tobacco Use: A Semi-Automated Exploratory Analysis of Peer-to-Peer Communication in 

a Health-Related Online Community. Stud Health Technol Inform. 2017;237:123-129. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/28479554 

Zhan, Q, Zhang, J, Yu, P, Emery, S, Xie, J. Inferring Social Influence of Anti-Tobacco Mass Media 

Campaign. IEEE Trans Nanobioscience, May 2017. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/28541219 

Liang, Y et al. Characterizing social interaction in tobacco-oriented social networks: an empirical 
analysis. Scientific reports, 2015. Available from: http://www.ncbi.nlm.nih.gov/pubmed/26091553 

 
Ghosh, Shona. Cancer Research gives two fingers to Big Tobacco with #SmokeThis selfie campaign. 

MarketingMagazine.co.uk, 2014. Nov 12, 2014. Available from: 

http://www.marketingmagazine.co.uk/article/1321574/cancer-research-gives-two-fingers-big-

tobacco-smokethis-selfie-campaign 

Queensland Government,. See the ugly side of smoking. 2014. Available from: 

http://ifyousmoke.initiatives.qld.gov.au/ 

Simon, Marielle. The ugly face of smoking: New campaign lets you upload a picture of yourself to see 

what you would look like after 20 years of smoking. Daily Mail, 2014. Oct 24, 2014. Available from: 

http://www.dailymail.co.uk/news/article-2806357/The-ugly-face-smoking-New-campaign-lets-

upload-picture-look-like-20-years-smoking.html 

http://www.ncbi.nlm.nih.gov/pubmed/26324396
http://www.ncbi.nlm.nih.gov/pubmed/26180223
https://www.ncbi.nlm.nih.gov/pubmed/29338430
http://www.ncbi.nlm.nih.gov/pubmed/26327930
http://www.ncbi.nlm.nih.gov/pubmed/28430161
http://www.ncbi.nlm.nih.gov/pubmed/28479554
http://www.ncbi.nlm.nih.gov/pubmed/28541219
http://www.ncbi.nlm.nih.gov/pubmed/26091553
http://www.marketingmagazine.co.uk/article/1321574/cancer-research-gives-two-fingers-big-tobacco-smokethis-selfie-campaign
http://www.marketingmagazine.co.uk/article/1321574/cancer-research-gives-two-fingers-big-tobacco-smokethis-selfie-campaign
http://ifyousmoke.initiatives.qld.gov.au/
http://www.dailymail.co.uk/news/article-2806357/The-ugly-face-smoking-New-campaign-lets-upload-picture-look-like-20-years-smoking.html
http://www.dailymail.co.uk/news/article-2806357/The-ugly-face-smoking-New-campaign-lets-upload-picture-look-like-20-years-smoking.html


17 
 

Hicks, Josh. NIH spending $5 million to discourage hipsters from smoking. The Washington Post, 

2015. Apr 6, 2015. Available from: http://www.washingtonpost.com/blogs/federal-

eye/wp/2015/04/06/the-nih-is-spending-5-million-to-discourage-hipsters-from-smoking/ 

No authors listed. CDC targets LGBTs with tips from former smokers campaign. Windy City Media 

Group, 2015. Apr 7, 2015. Available from: http://www.windycitymediagroup.com/lgbt/CDC-targets-

LGBTs-with-Tips-From-Former-Smokers-Campaign-/51076.html 

Shank, Sarah, Chagnon, Mickey. truth® “Left Swipes” smoking pics with Becky G, Fifth Harmony and 

other internet icons. Legacy, 2015. Feb 6, 2015. Available from: 

http://legacyforhealth.org/newsroom/press-releases/truth-r-left-swipes-smoking-pics-with-becky-g-

fifth-harmony-and-other-internet-icons 

Shank S and Chagnon M. Truth® “left swipes” smoking pics with becky g, fifth harmony and other 
internet icons Legacy, 2015. Available from: http://legacyforhealth.org/newsroom/press-
releases/truth-r-left-swipes-smoking-pics-with-becky-g-fifth-harmony-and-other-internet-icons 

listed Na. CDC targets lgbts with tips from former smokers campaign. Windy City Media Group, 2015. 
Available from: http://www.windycitymediagroup.com/lgbt/CDC-targets-LGBTs-with-Tips-From-
Former-Smokers-Campaign-/51076.html 

Hicks J. Nih spending $5 million to discourage hipsters from smoking. The Washington Post, 2015. 
Available from: http://www.washingtonpost.com/blogs/federal-eye/wp/2015/04/06/the-nih-is-
spending-5-million-to-discourage-hipsters-from-smoking/ 

Simon M. The ugly face of smoking: New campaign lets you upload a picture of yourself to see what 
you would look like after 20 years of smoking Daily Mail, 2014. Available from: 
http://www.dailymail.co.uk/news/article-2806357/The-ugly-face-smoking-New-campaign-lets-
upload-picture-look-like-20-years-smoking.html 

Queensland Government. See the ugly side of smoking 2014. Available from: 
http://ifyousmoke.initiatives.qld.gov.au/. 

Ghosh S. Cancer research gives two fingers to big Tobacco with #smokethis selfie campaign. 
MarketingMagazine.co.uk, 2014. Available from: 
http://www.marketingmagazine.co.uk/article/1321574/cancer-research-gives-two-fingers-big-
tobacco-smokethis-selfie-campaign 

Durkin S and Wakefield M. Which types of televised anti-tobacco campaigns prompt more Quitline 
calls from priority population subgroups? Abstract submitted to. in xxth World Conference on 
Smoking and Health. Mumbai.  2008. 

Durkin S. Graphic emotive advertising about the health effects of smoking is equally effective across 
different socio-economic groups. in xxth Conference on Smoking or Health. Mumbai.  2008. 
 

14.5.2 Reaching Australians from culturally and linguistically diverse backgrounds 

 

http://www.washingtonpost.com/blogs/federal-eye/wp/2015/04/06/the-nih-is-spending-5-million-to-discourage-hipsters-from-smoking/
http://www.washingtonpost.com/blogs/federal-eye/wp/2015/04/06/the-nih-is-spending-5-million-to-discourage-hipsters-from-smoking/
http://www.windycitymediagroup.com/lgbt/CDC-targets-LGBTs-with-Tips-From-Former-Smokers-Campaign-/51076.html
http://www.windycitymediagroup.com/lgbt/CDC-targets-LGBTs-with-Tips-From-Former-Smokers-Campaign-/51076.html
http://legacyforhealth.org/newsroom/press-releases/truth-r-left-swipes-smoking-pics-with-becky-g-fifth-harmony-and-other-internet-icons
http://legacyforhealth.org/newsroom/press-releases/truth-r-left-swipes-smoking-pics-with-becky-g-fifth-harmony-and-other-internet-icons
http://legacyforhealth.org/newsroom/press-releases/truth-r-left-swipes-smoking-pics-with-becky-g-fifth-harmony-and-other-internet-icons
http://legacyforhealth.org/newsroom/press-releases/truth-r-left-swipes-smoking-pics-with-becky-g-fifth-harmony-and-other-internet-icons
http://www.windycitymediagroup.com/lgbt/CDC-targets-LGBTs-with-Tips-From-Former-Smokers-Campaign-/51076.html
http://www.windycitymediagroup.com/lgbt/CDC-targets-LGBTs-with-Tips-From-Former-Smokers-Campaign-/51076.html
http://www.washingtonpost.com/blogs/federal-eye/wp/2015/04/06/the-nih-is-spending-5-million-to-discourage-hipsters-from-smoking/
http://www.washingtonpost.com/blogs/federal-eye/wp/2015/04/06/the-nih-is-spending-5-million-to-discourage-hipsters-from-smoking/
http://www.dailymail.co.uk/news/article-2806357/The-ugly-face-smoking-New-campaign-lets-upload-picture-look-like-20-years-smoking.html
http://www.dailymail.co.uk/news/article-2806357/The-ugly-face-smoking-New-campaign-lets-upload-picture-look-like-20-years-smoking.html
http://ifyousmoke.initiatives.qld.gov.au/
http://www.marketingmagazine.co.uk/article/1321574/cancer-research-gives-two-fingers-big-tobacco-smokethis-selfie-campaign
http://www.marketingmagazine.co.uk/article/1321574/cancer-research-gives-two-fingers-big-tobacco-smokethis-selfie-campaign


18 
 

No authors listed. No more butts! Fairfield City Champion, 2020. March 11, 2020. Retrieved from 

https://customreport.mediaportal.com/#/articlepresenter/03f90d11-d9c6-49bb-b5e9-

51889a478db8/576765458/1378007400?_k=xqtq8m 

14.5.3 Reaching Indigenous smokers 

Centre for Excellence in Indigenous Tobacco Control. [cited 2007 august 16] Available from 
www.onemda.unimelb.edu.au/research/projects/ceitc.html Available from: 
www.onemda.unimelb.edu.au/research/projects/ceitc.html 
 

14.5.4 Media channels (including new media) 

14.5.4.1 Television 

14.5.4.2 Radio and cinema 

14.5.4.3 Social media 

14.5.5 Pharmaceutical advertising  

  

 

 

https://customreport.mediaportal.com/#/articlepresenter/03f90d11-d9c6-49bb-b5e9-51889a478db8/576765458/1378007400?_k=xqtq8m
https://customreport.mediaportal.com/#/articlepresenter/03f90d11-d9c6-49bb-b5e9-51889a478db8/576765458/1378007400?_k=xqtq8m
http://www.onemda.unimelb.edu.au/research/projects/ceitc.html

