
 

 

 

Relevant news and research  

14.4 Examining the effectiveness of public education 
campaigns 
  
Last updated December 2024   

 

 
Research: .............................................................................................................................................. 2 

14.4.1 Population-level effectiveness ............................................................................................... 12 

14.4.1.1 Population-level effectiveness: adults ............................................................................ 12 

14.4.1.2 Population-level effectiveness: youth ............................................................................ 13 

14.4.2 Campaign content and theme ............................................................................................... 14 

14.4.2.1 Campaign content and theme: adults ............................................................................ 15 

14.4.2.2 Campaign content and theme: youth ............................................................................. 16 

14.4.3.2 Campaign exposure: youth ............................................................................................. 17 

News reports: ...................................................................................................................................... 18 

14.4.1 Population-level effectiveness ............................................................................................... 19 

14.4.2 Campaign content and theme ............................................................................................... 20 

14.4.2.1 Campaign content and theme: adults ............................................................................ 20 

14.4.2.2 Campaign content and theme: youth ............................................................................. 21 

14.4.3 Campaign exposure................................................................................................................ 21 

 

  



2 
 

Research: 

Jackson, SE, Beard, E, & Brown, J. (2024). Evaluation of a regional tobacco control programme 
(Greater Manchester's Making Smoking History) on quitting and smoking in England 2014 to 2022: a 
time-series analysis. Nicotine Tob Res. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/38850042 

Chatterjee, S, Gawde, NC, & Gupta, PC. (2024). Prevalence, Reach of Anti-smokeless Tobacco 
Messages and Quit Attempts by Product Type: A Secondary Data Analysis from the Global Adult 
Tobacco Survey (GATS - 2016-17). Asian Pac J Cancer Prev, 25(4), 1277-1283. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/38679988 

Lim, CCW, Rutherford, B, Gartner, C, McClure-Thomas, C, Foo, S, Su, FY et al. (2024). A systematic 
review of second-hand smoking mass media campaigns (2002-2022). BMC Public Health, 24(1), 693. 
Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/38438990 

Hayes, KA, Brown, EM, Nonnemaker, J, Juster, H, Ortega-Peluso, C, Farrelly, MC, & Davis, K. (2023). 
Effectiveness of a media campaign promoting health care provider tobacco dependence treatment. 
Prev Med Rep, 36, 102403. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/37753382 

Parvanta, C, Hammond, RW, He, W, Zemen, R, Boddupalli, S, Walker, K et al. (2022). Face Value: 
Remote facial expression analysis adds predictive power to perceived effectiveness for selecting 
anti-tobacco PSAs. J Health Commun, 1-11. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/35838201 

Rath, JM, Perks, SN, Williams, KN, Budnik, T, Geraci, J, Vallone, DM, & Hair, EC. (2022). Developing 
the Message Assessment Scale for Tobacco Prevention Campaigns: Cross-sectional Validation Study. 
JMIR Form Res, 6(7), e38156. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/35881429 

Wu, Y. (2022). Tobacco Control Measures' Role in Improving Employees' Health Under the Impact of 
Health Education and Media Campaign. Front Public Health, 10, 904894. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/35874977 

Chan, L, El-Haddad, N, Freeman, B, MacKenzie, R, Woodland, L, O'Hara, BJ, & Harris-Roxas, BF. 

(2022). Evaluation of 'Shisha No Thanks' - a co-design social marketing campaign on the harms of 

waterpipe smoking. BMC Public Health, 22(1), 386. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/35197044 

Kim, SC, Zhao, X, Brophy, NS, Walker, MW, & Alexander, TN. (2021). Visual attention to the source 

matters: Using eye tracking to understand the FDA's "Every Try Counts" campaign message 

effectiveness. Nicotine Tob Res. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/34520552 

Guignard, R, Andler, R, Richard, JB, Pasquereau, A, Quatremere, G, Arwidson, P et al. (2021). 

Effectiveness of 'Mois sans tabac 2016': A French social marketing campaign against smoking. Tob 

Induc Dis, 19, 60. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/34305506 

Baig, SA, Noar, SM, Gottfredson, NC, Lazard, AJ, Ribisl, KM, & Brewer, NT. (2021). Message 

perceptions and effects perceptions as proxies for behavioral impact in the context of anti-smoking 

https://www.ncbi.nlm.nih.gov/pubmed/38850042
https://www.ncbi.nlm.nih.gov/pubmed/38679988
https://www.ncbi.nlm.nih.gov/pubmed/38438990
https://www.ncbi.nlm.nih.gov/pubmed/37753382
https://www.ncbi.nlm.nih.gov/pubmed/35838201
https://www.ncbi.nlm.nih.gov/pubmed/35881429
https://www.ncbi.nlm.nih.gov/pubmed/35874977
https://www.ncbi.nlm.nih.gov/pubmed/35197044
https://www.ncbi.nlm.nih.gov/pubmed/34520552
https://www.ncbi.nlm.nih.gov/pubmed/34305506


3 
 

messages. Prev Med Rep, 23, 101434. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/34194959 

Record, RA, Greiner, LH, Wipfli, H, Strickland, J, Owens, J, Pugel, J, & Matt, GE. (2021). Evaluation of a 

Social Media Campaign Designed to Increase Awareness of Thirdhand Smoke among California 

Adults. Health Commun, 1-10. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/34320896 

Inguscio, BMS, Cartocci, G, Modica, E, Rossi, D, Martinez-Levy, AC, Cherubino, P et al. (2021). Smoke 

signals: A study of the neurophysiological reaction of smokers and non-smokers to smoking cues 

inserted into antismoking public service announcements. Int J Psychophysiol, 167, 22-29. Retrieved 

from https://www.ncbi.nlm.nih.gov/pubmed/34175349 

Omare, MO, Kibet, JK, Cherutoi, JK, & Kengara, FO. (2021). A review of tobacco abuse and its 
epidemiological consequences. Z Gesundh Wiss, 1-16. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/33425659 

 
Beasley, S, Barker, A, Murphy, M, Roderick, T, & Carroll, T. (2020). What makes an effective 
antismoking campaign – insights from the trenches. Public Health Research & Practice. Retrieved 
from https://www.phrp.com.au/issues/september-2020-volume-30-issue-3/what-makes-an-
effective-antismoking-campaign/ 

 
Hansen, WB. (2020). Relative Reduction in Prevalence (RRP): An Alternative to Cohen's Effect Size 
Statistics for Judging Alcohol, Cigarette, and Marijuana Use Prevention Outcomes. J Prim Prev. 
Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/32857221 

 
Baig, SA, Noar, SM, Gottfredson, NC, Lazard, AJ, Ribisl, KM, & Brewer, NT. (2020). Incremental 
criterion validity of message perceptions and effects perceptions in the context of anti-smoking 
messages. J Behav Med. Available from: https://www.ncbi.nlm.nih.gov/pubmed/32519300 
 
Chan, L, O'Hara, B, Phongsavan, P, Bauman, A, & Freeman, B. (2020). From Likes to Quit Attempts: A 
Review of Evaluation Metrics Used in Digital and Traditional Tobacco Control Campaigns. J Med 
Internet Res. Available from: https://www.ncbi.nlm.nih.gov/pubmed/32348272 
 
Dono, J, Miller, C, Ettridge, K, & Wilson, C. (2020). The role of social norms in the relationship 
between anti-smoking advertising campaigns and smoking cessation: a scoping review. Health Educ 
Res. Available from: https://www.ncbi.nlm.nih.gov/pubmed/32276270 
 
Durkin, SJ, Schoenaker, D, Brennan, E, Bayly, M, & Wakefield, MA. (2020). Are anti-smoking social 
norms associated with tobacco control mass media campaigns, tax and policy changes? Findings 
from an Australian serial cross-sectional population study of smokers. Tob Control. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/32269172 
 
Rohde, JA, Noar, SM, Prentice-Dunn, H, Kresovich, A, & Hall, MG. (2020). Comparison of Message 
and Effects Perceptions for The Real Cost E-Cigarette Prevention Ads. Health Commun, 1-9. Available 
from:   
https://www.ncbi.nlm.nih.gov/pubmed/32268799 

 
Langley, T, Gillespie, D, Lewis, S, Eminson, K, Brennan, A, Docherty, G, & Young, B. (2020). 
Developing logic models to inform public health policy outcome evaluation: an example from 

https://www.ncbi.nlm.nih.gov/pubmed/34194959
https://www.ncbi.nlm.nih.gov/pubmed/34320896
https://www.ncbi.nlm.nih.gov/pubmed/34175349
https://www.ncbi.nlm.nih.gov/pubmed/33425659
https://www.phrp.com.au/issues/september-2020-volume-30-issue-3/what-makes-an-effective-antismoking-campaign/
https://www.phrp.com.au/issues/september-2020-volume-30-issue-3/what-makes-an-effective-antismoking-campaign/
https://www.ncbi.nlm.nih.gov/pubmed/32857221
https://www.ncbi.nlm.nih.gov/pubmed/32519300
https://www.ncbi.nlm.nih.gov/pubmed/32348272
https://www.ncbi.nlm.nih.gov/pubmed/32269172
https://www.ncbi.nlm.nih.gov/pubmed/32268799


4 
 

tobacco control. J Public Health (Oxf). Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/32140716 

 
Duke, JC, Woodlea, R, Arnold, KY, MacMonegle, AJ, Nonnemaker, JM, & Porter, L. (2020). Effect of a 
Statewide Media Campaign on Smoking Cessation Among Florida Adults. Prev Chronic Dis, 17, E17. 
Available from: https://www.ncbi.nlm.nih.gov/pubmed/32078501 
 
Kranzler, EC, Schmalzle, R, Pei, R, Hornik, RC, & Falk, EB. (2019). Message-Elicited Brain Response 
Moderates the Relationship Between Opportunities for Exposure to Anti-Smoking Messages and 
Message Recall. J Commun, 69(6), 589-611. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/32009669 
 
Ruano-Ravina, A, Provencio-Pulla, M, & Fernandez-Villar, JA. (2020). Promotion of Anti-Smoking 
Strategies as the Most Effective and Efficient Way to Reduce Lung Cancer (and Other Diseases). 
Archivos de Bronconeumologia. Available from: https://www.ncbi.nlm.nih.gov/pubmed/32001005 

 
Zhu, J, Li, J, He, Y, Li, N, Xu, G, & Yu, J. (2019). The influence and interaction of exposure to pro-
smoking and anti-smoking messaging on youth smoking behaviour and susceptibility. Tob Induc Dis, 
17, 86. Available from: https://www.ncbi.nlm.nih.gov/pubmed/31889948 

 
Agha, S, & Paullin, J. (2019). An illustration of how responsive feedback in a social marketing tobacco 
control intervention in Ghana enabled managers to make decisions that increased intervention 
effectiveness. Gates Open Res, 3, 1534. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/31850399 

 
Davis, KC, Murphy-Hoefer, R, Levine, B, King, BA, Hu, S, & Rodes, R. (2019). Evidence of the Impact of 
the Tips From Former Smokers Campaign: Results From the Behavioral Risk Factor Surveillance 
System. Prev Chronic Dis, 16, E137. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/31603406 
 
Lizama, N, Slevin, T, & Pettigrew, S. (2019). Anti-smoking advertisements are perceived differently by 
smokers and individuals with health or advertising knowledge. Aust N Z J Public Health. Available 
from: https://www.ncbi.nlm.nih.gov/pubmed/31617670 

 
Kranzler, EC, & Hornik, RC. (2019). The Relationship Between Exogenous Exposure to "The Real Cost" 
Anti-smoking Campaign and Campaign-Targeted Beliefs. J Health Commun, 1-10. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/31556348 
 
Nogueira, SO, Tigova, O, Castellano, Y, Mons, U, Kyriakos, CN, McNeill, A et al. (2018). Cigarette 
brand loyalty among smokers in six European countries: Findings from the EUREST-PLUS ITC Europe 
Surveys. Tob Induc Dis, 16, A12. Available from: https://www.ncbi.nlm.nih.gov/pubmed/31516461 
 
Waters, EA, Ackerman, N, & Wheeler, CS. (2019). Cognitive and Affective Responses to Mass-media 
Based Genetic Risk Information in a Socio-demographically Diverse Sample of Smokers. J Health 
Commun, 1-11. Available from: https://www.ncbi.nlm.nih.gov/pubmed/31525122 

 
Chu, KH, Colditz, J, Malik, M, Yates, T, & Primack, B. (2019). Identifying Key Target Audiences for 
Public Health Campaigns: Leveraging Machine Learning in the Case of Hookah Tobacco Smoking. J 
Med Internet Res, 21(7), e12443. Available from: https://www.ncbi.nlm.nih.gov/pubmed/31287063 

https://www.ncbi.nlm.nih.gov/pubmed/32140716
https://www.ncbi.nlm.nih.gov/pubmed/32078501
https://www.ncbi.nlm.nih.gov/pubmed/32009669
https://www.ncbi.nlm.nih.gov/pubmed/32001005
https://www.ncbi.nlm.nih.gov/pubmed/31889948
https://www.ncbi.nlm.nih.gov/pubmed/31850399
https://www.ncbi.nlm.nih.gov/pubmed/31603406
https://www.ncbi.nlm.nih.gov/pubmed/31617670
https://www.ncbi.nlm.nih.gov/pubmed/31556348
https://www.ncbi.nlm.nih.gov/pubmed/31516461
https://www.ncbi.nlm.nih.gov/pubmed/31525122
https://www.ncbi.nlm.nih.gov/pubmed/31287063


5 
 

 
Laird, Y, Myers, F, Reid, G, & McAteer, J. (2019). Tobacco Control Policy in Scotland: A Qualitative 
Study of Expert Views on Successes, Challenges and Future Actions. Int J Environ Res Public Health, 
16(15). Available from: https://www.ncbi.nlm.nih.gov/pubmed/31349618 

 
Kostygina, G, Szczypka, G, Tran, H, Binns, S, Emery, SL, Vallone, D, & Hair, EC. (2019). Exposure and 
reach of the US court-mandated corrective statements advertising campaign on broadcast and social 
media. Tob Control. Available from: https://www.ncbi.nlm.nih.gov/pubmed/31227650 
 
Kuipers, MAG, West, R, Beard, E, & Brown, J. (2019). Impact of the 'Stoptober' smoking cessation 
campaign in England from 2012 to 2017: A quasi-experimental repeat cross-sectional study. Nicotine 
Tob Res. Available from: https://www.ncbi.nlm.nih.gov/pubmed/31246257 

 
Lee, SJ, Sanders-Jackson, A, & Tan, ASL. (2019). Effects of Current and Enhanced Tobacco Corrective 
Messages on Smokers' Intention to Quit Smoking and Intention to Purchase Cigarettes. Nicotine Tob 
Res. Available from: https://www.ncbi.nlm.nih.gov/pubmed/31045214 
 
Troelstra, SA, Kunst, AE, & Harting, J. (2019). "Like you are fooling yourself": how the "Stoptober" 
temporary abstinence campaign supports Dutch smokers attempting to quit. BMC Public Health, 
19(1), 522. Available from: https://www.ncbi.nlm.nih.gov/pubmed/31064349 

 
Troelstra, SA, Harting, J, & Kunst, AE. Effectiveness of a Large, Nation-Wide Smoking Abstinence 
Campaign in the Netherlands: A Longitudinal Study. Int J Environ Res Public Health, 2019. 16(3). 
Available from: https://www.ncbi.nlm.nih.gov/pubmed/30699988 

 
Hall, MG, Saffer, AJ, & Noar, SM. A Secondary Audience's Reactions to "The Real Cost" 
Advertisements: Results From a Study of U.S. Young Adult Smokers and Susceptible Nonsmokers. Am 
J Prev Med, 2019. 56(2S1), S57-S64. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/30661527 
 
Ickes, MJ, Butler, K Wiggins, AT, Kercsmar, S, Rayens, MK, & Hahn, EJ. Truth(R) ads, receptivity, and 
motivation to use or quit tobacco among college students. J Am Coll Health, 2019. 1-8. Available 
from: https://www.ncbi.nlm.nih.gov/pubmed/30645188 
 
Kim, M. (2019). When Similarity Strikes Back: Conditional Persuasive Effects of Character-Audience 
Similarity in Anti-Smoking Campaign. Hum Commun Res, 45(1), 52-77. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/30631219 

 
Keating, DM. Extending Efforts to Move Cigarette and e-Cigarette Beliefs: Message Exposure and 
Belief Structures. J Health Commun, 2018. 1-11. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/30488787 
 
Tieks, A, Troelstra, SA, Hoekstra, T, & Kunst, AE. Associations of the Stoptober smoking cessation 
program with information seeking for smoking cessation: A Google trends study. Drug Alcohol 
Depend, 2018. 194, 97-100. Available from: https://www.ncbi.nlm.nih.gov/pubmed/30419407 

 
Yoo, JW, & Jin, YJ. Comparative impact of fear appeals and induced hypocrisy advertising in 
encouraging intent to quit smoking: Applying self-construal theory to consumers' attitudes. Glob 
Health Promot, 1757975918783425. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/30319017 

https://www.ncbi.nlm.nih.gov/pubmed/31349618
https://www.ncbi.nlm.nih.gov/pubmed/31227650
https://www.ncbi.nlm.nih.gov/pubmed/31246257
https://www.ncbi.nlm.nih.gov/pubmed/31045214
https://www.ncbi.nlm.nih.gov/pubmed/31064349
https://www.ncbi.nlm.nih.gov/pubmed/30699988
https://www.ncbi.nlm.nih.gov/pubmed/30661527
https://www.ncbi.nlm.nih.gov/pubmed/30645188
https://www.ncbi.nlm.nih.gov/pubmed/30631219
https://www.ncbi.nlm.nih.gov/pubmed/30488787
https://www.ncbi.nlm.nih.gov/pubmed/30419407
https://www.ncbi.nlm.nih.gov/pubmed/30319017


6 
 

 
 Fairchild, AL, Bayer, R, Green, SH, Colgrove, J, Kilgore, E, Sweeney, M, Varma, JK. The Two Faces of 

Fear: A History of Hard-Hitting Public Health Campaigns Against Tobacco and AIDS. Am J Public 
Health. 2018 Sep;108(9):1180-1186. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/30088996 

 
Murphy-Hoefer, R, Davis, KC, Beistle, D, King, BA, Duke, J, Rodes, R, Graffunder, C. Impact of the Tips 

From Former Smokers Campaign on Population-Level Smoking Cessation, 2012-2015. Prev Chronic 

Dis. 2018 May 31;15:E71. Available from: https://www.ncbi.nlm.nih.gov/pubmed/29862960 

Durkin, S, Bayly, M, Brennan, E, Biener, L, Wakefield, M. Fear, Sadness and Hope: Which Emotions 

Maximize Impact of Anti-Tobacco Mass Media Advertisements among Lower and Higher SES 

Groups? J Health Commun. 2018 Apr 27:1-17. Available from: 

https://www.ncbi.nlm.nih.gov/pubmed/29702038 

Cho, KW, Lee, J, Ryu, JH, Kim, SJ. Effects of Anti-Smoking Public Service Announcements on the 

Attitudes of Korean College Students toward Smoking. Osong Public Health Res Perspect. 2017 

Dec;8(6):397-404. Available from: https://www.ncbi.nlm.nih.gov/pubmed/29354398 

Guignard, Romain, Gallopel-Morvan, Karine, Mons, Ute, Hummel, Karin and Nguyen-Thanh, Viêt. 

Impact of a negative emotional antitobacco mass media campaign on French smokers: a longitudinal 

study. Tobacco Control, Jan 2018. Available from: 

http://tobaccocontrol.bmj.com/content/tobaccocontrol/early/2018/01/12/tobaccocontrol-2017-

053936.full.pdf 

Lazard, AJ, Byron, MJ, Vu, H, Peters, E, Schmidt, A, Brewer, NT. Website Designs for Communicating 

About Chemicals in Cigarette Smoke. Health Commun, 2017. Available from: 

https://www.ncbi.nlm.nih.gov/pubmed/29236552 

Martino, SC, Setodji, CM, Dunbar, MS, Gong, M, Shadel, WG. Effects of Antismoking Media on 

College Students' Smoking-Related Beliefs and Intentions. Psychol Addict Behav. 2017 Nov 30. pii: 

2017-53601-001. Available from: https://www.ncbi.nlm.nih.gov/pubmed/29189021 

McCullough, A, Meernik, C, Baker, H, Jarman, K, Walsh, B, Goldstein, AO. Perceptions of Tobacco 

Control Media Campaigns Among Smokers With Lower Socioeconomic Status. Health Promot Pract. 

2017 Nov 1:1524839917741485. Available from: https://www.ncbi.nlm.nih.gov/pubmed/29190143 

Vallone, D, Greenberg, M, Xiao, H, Bennett, M, Cantrell, J, Rath, J, Hair, E. The Effect of Branding to 

Promote Healthy Behavior: Reducing Tobacco Use among Youth and Young Adults. Int J Environ Res 

Public Health. 2017 Dec 7;14(12). Available from: https://www.ncbi.nlm.nih.gov/pubmed/29215555 

Bala, MM, Strzeszynski, L, Topor-Madry, R. Mass media interventions for smoking cessation in 

adults. Cochrane Database Syst Rev. 2017 Nov 21;11:CD004704. Available from: 

https://www.ncbi.nlm.nih.gov/pubmed/29159862 

Kranzler, EC, Gibson, LA, Hornik, RC. Recall of "The Real Cost" Anti-Smoking Campaign Is Specifically 
Associated With Endorsement of Campaign-Targeted Beliefs. J Health Commun. 2017 Sep 22:1-11. 
Available from: https://www.ncbi.nlm.nih.gov/pubmed/28937865 

https://www.ncbi.nlm.nih.gov/pubmed/30088996
https://www.ncbi.nlm.nih.gov/pubmed/29862960
https://www.ncbi.nlm.nih.gov/pubmed/29702038
https://www.ncbi.nlm.nih.gov/pubmed/29354398
http://tobaccocontrol.bmj.com/content/tobaccocontrol/early/2018/01/12/tobaccocontrol-2017-053936.full.pdf
http://tobaccocontrol.bmj.com/content/tobaccocontrol/early/2018/01/12/tobaccocontrol-2017-053936.full.pdf
https://www.ncbi.nlm.nih.gov/pubmed/29236552
https://www.ncbi.nlm.nih.gov/pubmed/29189021
https://www.ncbi.nlm.nih.gov/pubmed/29190143
https://www.ncbi.nlm.nih.gov/pubmed/29215555
https://www.ncbi.nlm.nih.gov/pubmed/29159862
https://www.ncbi.nlm.nih.gov/pubmed/28937865


7 
 

 

Duke, JC, Farrelly, MC, Alexander, TN, MacMonegle, AJ, Zhao, X, Allen, JA, Delahanty, JC, Rao, P, 
Nonnemaker, J. Effect of a National Tobacco Public Education Campaign on Youth's Risk Perceptions 
and Beliefs About Smoking. Am J Health Promot. 2017 Jan 1:890117117720745. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/28759999 
 
Leshner, G, Clayton, RB, Bolls, PD, Bhandari, M. Deceived, Disgusted, and Defensive: Motivated 
Processing of Anti-Tobacco Advertisements. Health Commun. 2017 Aug 29:1-10. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/28850253 
 

Kuipers, MAG, Beard, E, West, R and Brown, J. Associations between tobacco control mass media 

campaign expenditure and smoking prevalence and quitting in England: a time series analysis. Tob 

Control, Jun 2017. Available from: Tob Control. 

http://tobaccocontrol.bmj.com/content/early/2017/08/22/tobaccocontrol-2017-053662 

Houghton, F. Much ado about nothing? Legacy tobacco advertising and the role of public health. 

Public Health. 2017 Jul;148:117-119. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/28477523 

Ma, Z, Nan, X. Friends Don't Let Friends Smoke: How Storytelling and Social Distance Influence 

Nonsmokers' Responses to Antismoking Messages. Health Commun. 2017 Jun 6:1-9. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/28586249 

Clayton, RB, Leshner, G, Bolls, PD, Thorson, E. Discard the smoking cues-keep the disgust: an 

investigation of tobacco smokers' motivated processing of anti-tobacco commercials. Health 

Commun, 2016. Available from: http://www.ncbi.nlm.nih.gov/pubmed/27690639 

 

Zhao, X, Alexander, TN, Hoffman, L, Jones, C, Delahanty, J, Walker, M, Berger, AT, Talbert, E. Youth 

receptivity to FDA's The real cost Tobacco Prevention Campaign: evidence from message pretesting. 

J Health Commun, Oct 2016. Available from: http://www.ncbi.nlm.nih.gov/pubmed/27736365 

Namkoong, K, Nah, S, Record, RA, Van Stee, SK. Communication, reasoning, and planned behaviors: 

unveiling the effect of interactive communication in an anti-smoking social media campaign. Health 

Commun. 2016 Apr 27:1-10. Available from: http://www.ncbi.nlm.nih.gov/pubmed/27119592 

Davis, KC, Shafer, PR, Rodes, R, Kim, A, Hansen, H, Patel, D, Coln, C, Beistle, D. Does digital video 

advertising increase population-level reach of multimedia campaigns? Evidence from the 2013 tips 

from former smokers campaign. J Med Internet Res. 2016 Sep 14;18(9):e235. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/27627853 

Xu, J. The impact of smoking cues in antismoking messages among intermittent and light smokers. 

Psychol Health, 2016. Available from: http://www.ncbi.nlm.nih.gov/pubmed/27616462 

Bain, J, Weishaar, H, Semple, S, Duffy, S, Hilton, S. Vulnerable children, stigmatised smokers: The 

social construction of target audiences in media debates on policies regulating smoking in vehicles. 

Health (London), 2016. Available from: http://www.ncbi.nlm.nih.gov/pubmed/27457688 

https://www.ncbi.nlm.nih.gov/pubmed/28759999
https://www.ncbi.nlm.nih.gov/pubmed/28850253
http://tobaccocontrol.bmj.com/content/early/2017/08/22/tobaccocontrol-2017-053662
http://www.ncbi.nlm.nih.gov/pubmed/28477523
http://www.ncbi.nlm.nih.gov/pubmed/28586249
http://www.ncbi.nlm.nih.gov/pubmed/27690639
http://www.ncbi.nlm.nih.gov/pubmed/27736365
http://www.ncbi.nlm.nih.gov/pubmed/27119592
http://www.ncbi.nlm.nih.gov/pubmed/27627853
http://www.ncbi.nlm.nih.gov/pubmed/27616462
http://www.ncbi.nlm.nih.gov/pubmed/27457688


8 
 

Davis, KC, Duke, J, Shafer, P, Patel, D, Rodes, R, Beistle, D. Perceived effectiveness of antismoking ads 

and association with quit attempts among smokers: evidence from the tips from former smokers 

campaign. Health Commun, 2016. Available from: http://www.ncbi.nlm.nih.gov/pubmed/27435919 

Zhang, L, Malarcher, A, Babb, S, Mann, N, Davis, K, Campbell, K, Schauer, G, Alexander, R, Debrot, K, 

Rodes, R. The impact of a National Tobacco Education Campaign on state-specific quitline calls. Am J 

Health Promot. 2016 May;30(5):374-81. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/27404646 

Zhao, X, Cai, X. The association between exposure to "Tips" and smoking-related outcomes among 

adolescents in the United States. Health Educ Res, 2016. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/27422897 

Wong, NC, Nisbett, GS, Harvell, LA. Smoking is so ew!: College smokers' reactions to health- versus 

social-focused antismoking threat messages. Health Commun, 2016. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/27314311 

Ayers, JW, Westmaas, JL, Leas, EC, Benton, A, Chen, Y, Dredze, M, Althouse, BM. Leveraging big data 

to improve health awareness campaigns: a novel evaluation of the Great American smokeout. JMIR 

Public Health Surveill. 2016 Mar 31;2(1):e16. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/27227151 

Jiang, S, Beaudoin, CE. Smoking prevention in China: a content analysis of an anti-smoking social 

media campaign. J Health Commun. 2016 May 27:1-10. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/27232655 

Lochbuehler, K, Tang, KZ, Souprountchouk, V, Campetti, D, Cappella, JN, Kozlowski, LT, Strasser, AA. 

Using eye-tracking to examine how embedding risk corrective statements improves cigarette risk 

beliefs: Implications for tobacco regulatory policy. Drug Alcohol Depend. 2016 May 2. pii: S0376-

8716(16)30070-9. Available from: http://www.ncbi.nlm.nih.gov/pubmed/27160034 

Namkoong, K, Nah, S, Record, RA, Van Stee, SK. Communication, reasoning, and planned behaviors: 

unveiling the effect of interactive communication in an anti-smoking social media campaign. Health 

Commun. 2016 Apr 27:1-10. Available from: http://www.ncbi.nlm.nih.gov/pubmed/27119592 

Zhang, L, Malarcher, A, Mann, N, Campbell, K, Davis, K, Anderson, C, Alexander, R, Rodes, R. The 

influence of state-specific quitline numbers on call volume during a National Tobacco Education 

Campaign promoting 1-800-QUIT-NOW. Nicotine Tob Res. Apr 2016. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/27073208 

Golechha, M. Health promotion methods for smoking prevention and cessation: a comprehensive 

review of effectiveness and the way forward. Int J Prev Med. 2016 Jan 11;7:7. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26941908 

Kim, A, Hansen, H, Duke, J, Davis, K, Alexander, R, Rowland, A, Mitchko, J. Does digital ad exposure 

influence information-seeking behavior online? Evidence from the 2012 tips from former smokers 

National Tobacco Prevention Campaign. J Med Internet Res. 2016 Mar 16;18(3):e64. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26983849 

http://www.ncbi.nlm.nih.gov/pubmed/27435919
http://www.ncbi.nlm.nih.gov/pubmed/27404646
http://www.ncbi.nlm.nih.gov/pubmed/27422897
http://www.ncbi.nlm.nih.gov/pubmed/27314311
http://www.ncbi.nlm.nih.gov/pubmed/27227151
http://www.ncbi.nlm.nih.gov/pubmed/27232655
http://www.ncbi.nlm.nih.gov/pubmed/27160034
http://www.ncbi.nlm.nih.gov/pubmed/27119592
http://www.ncbi.nlm.nih.gov/pubmed/27073208
http://www.ncbi.nlm.nih.gov/pubmed/26941908
http://www.ncbi.nlm.nih.gov/pubmed/26983849


9 
 

Neff, LJ, Patel, D, Davis, K, Ridgeway, W, Shafer, P, Cox, S. Evaluation of the National tips from former 

smokers campaign: the 2014 Longitudinal Cohort. Prev Chronic Dis. 2016 Mar 24;13:E42. Available 

from: http://www.ncbi.nlm.nih.gov/pubmed/27010845 

Shrivastava, SR, Shrivastava, PS, Ramasamy, J. Public health interventions to reduce the incidence of 

tobacco associated cancers. Int J Prev Med. 2016 Jan 13;7:19. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26941920 

Li, J et al. Evidence for a young adult-targeted tobacco control campaign stimulating cessation-

related responses among adult smokers and recent quitters. N Z Med J, 2016. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26914422 

Shafer, PR et al. Association between media dose, ad tagging, and changes in web traffic for a 

National Tobacco Education Campaign: a market-level longitudinal study. J Med Internet Res, 2016. 

Available from: http://www.ncbi.nlm.nih.gov/pubmed/26887959 

White, AH, Brown-Johnson, GG, Martinez, SA, Paulson, S, Beebe, LA. Oklahoma "Tobacco Stops with 

Me" media campaign effects on attitudes toward secondhand smoke. J Okla State Med Assoc. 2015 

Dec;108(12):583-8. Available from: http://www.ncbi.nlm.nih.gov/pubmed/27027137 

Duke, JC et al. Youth's awareness of and reactions to the real cost National Tobacco Public Education 

Campaign. PLoS One, 2015. Available from: http://www.ncbi.nlm.nih.gov/pubmed/26679504 

Zhao, X, Cai, X. Exposure to the tips from former smokers campaign among adolescents in the United 

States. Nicotine Tob Res, 2015. Available from: http://www.ncbi.nlm.nih.gov/pubmed/26647103 

Davis, KC et al. The dose-response relationship between tobacco education advertising and calls to 

Quitlines in the United States, March-June, 2012. Prev Chronic Dis, 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26542143 

Smith, CT,  De Houwer, J. Hooked on a feeling: affective anti-smoking messages are more effective 

than cognitive messages at changing implicit evaluations of smoking. Front Psychol, 2015. Available 

from: http://www.ncbi.nlm.nih.gov/pubmed/26557099 

Ayers, JW, Althouse, BM. "Tips from former smokers" can benefit from considering all available data: 
reply to McAfee et al. Am J Prev Med, 2015. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/26456875 
Mays, D et al. The effects of brief waterpipe tobacco use harm and addiction education messages 

among young adult waterpipe tobacco users. Nicotine Tob Res, 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26438650 

Strelnick, H. Negative ads and smoking prevalence. Health Aff, 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26438761 

Brennan, E et al. Talking about antismoking campaigns: what do smokers talk about, and how does 

talk influence campaign effectiveness? J Health Commun, 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26376358 

http://www.ncbi.nlm.nih.gov/pubmed/27010845
http://www.ncbi.nlm.nih.gov/pubmed/26941920
http://www.ncbi.nlm.nih.gov/pubmed/26914422
http://www.ncbi.nlm.nih.gov/pubmed/26887959
http://www.ncbi.nlm.nih.gov/pubmed/27027137
http://www.ncbi.nlm.nih.gov/pubmed/26679504
http://www.ncbi.nlm.nih.gov/pubmed/26647103
http://www.ncbi.nlm.nih.gov/pubmed/26542143
http://www.ncbi.nlm.nih.gov/pubmed/26557099
http://www.ncbi.nlm.nih.gov/pubmed/26456875
http://www.ncbi.nlm.nih.gov/pubmed/26438650
http://www.ncbi.nlm.nih.gov/pubmed/26438761
http://www.ncbi.nlm.nih.gov/pubmed/26376358


10 
 

Rayens, MK et al. Recall and effectiveness of messages promoting smoke-free policies in rural 

communities. Nicotine Tob Res, 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26385925 

Xu, X et al. Evaluation of anti-smoking television advertising on tobacco control among urban 

community population in Chongqing, China. Tob Induc Dis, 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26339225 

Lewis, S et al. The effectiveness of tobacco control television advertisements in increasing the 

prevalence of smoke-free homes. BMC Public Health, 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26350614 

Brown-Johnson, CG, Prochaska, JJ. Shame-based appeals in a tobacco control public health 

campaign: potential harms and benefits. Tob Control, Sep 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/26293382 

Maksimovic, L et al. Evaluation of the pilot phase of the 'Give up smokes for good' social marketing 

campaign. Health Promotion Journal of Australia, 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25833011 

Piddennavar, R, Krishnappa, R. Preparation and evaluation of information leaflet for tobacco users. 

Journal of Education and Health Promotion, 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25861664 

Yu, S et al. The effects of antismoking messages from family, school, and mass media on smoking 
behavior and smoking intention among Chinese adolescents. Journal of Health Communication, 
2015. Available from: http://www.ncbi.nlm.nih.gov/pubmed/25876081 

 
Huang LL, Thrasher JF, Abad EN, Cummings KM, Bansal-Travers M, et al. The U.S. National Tips From 

Former Smokers Antismoking Campaign: Promoting Awareness of Smoking-Related Risks, Cessation 

Resources, and Cessation Behaviors. Health Educ Behav, 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25588934 

James SA, Rhoades RR, Mushtaq N, Paulson S, and Beebe LA. Longitudinal evaluation of the tobacco 

stops with me campaign. Am J Prev Med, 2015; 48(1 Suppl 1):S71-7. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25528712 

Kornfield R, Smith KC, Szczypka G, Vera L, and Emery S. Earned Media and Public Engagement With 

CDC's "Tips From Former Smokers" Campaign: An Analysis of Online News and Blog Coverage. J Med 

Internet Res, 2015; 17(1):e12. Available from: http://www.ncbi.nlm.nih.gov/pubmed/25604520 

Leas EC, Myers MG, Strong DR, Hofstetter CR, and Al-Delaimy WK. Recall of anti-tobacco 

advertisements and effects on quitting behavior: results from the california smokers cohort. Am J 

Public Health, 2015; 105(2):e90-7. Available from: http://www.ncbi.nlm.nih.gov/pubmed/25521871 

Maksimovic L, Shen D, Bandick M, Ettridge K, and Eckert M. Evaluation of the pilot phase of the 'Give 

up smokes for good' social marketing campaign. Health Promot J Austr, 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25833011 

http://www.ncbi.nlm.nih.gov/pubmed/26385925
http://www.ncbi.nlm.nih.gov/pubmed/26339225
http://www.ncbi.nlm.nih.gov/pubmed/26350614
http://www.ncbi.nlm.nih.gov/pubmed/26293382
http://www.ncbi.nlm.nih.gov/pubmed/25833011
http://www.ncbi.nlm.nih.gov/pubmed/25861664
http://www.ncbi.nlm.nih.gov/pubmed/25876081
http://www.ncbi.nlm.nih.gov/pubmed/25588934
http://www.ncbi.nlm.nih.gov/pubmed/25528712
http://www.ncbi.nlm.nih.gov/pubmed/25604520
http://www.ncbi.nlm.nih.gov/pubmed/25521871
http://www.ncbi.nlm.nih.gov/pubmed/25833011


11 
 

Piddennavar R and Krishnappa P. Preparation and evaluation of information leaflet for tobacco 

users. J Educ Health Promot, 2015; 4:19. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25861664 

Yu S, Koplan J, Eriksen MP, Yao S, Redmon P, et al. The Effects of Antismoking Messages From 

Family, School, and Mass Media on Smoking Behavior and Smoking Intention Among Chinese 

Adolescents. J Health Commun, 2015:1-9. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25876081 

Zhang L, Vickerman K, Malarcher A, and Carpenter K. Changes in Quitline Caller Characteristics 

During a National Tobacco Education Campaign. Nicotine Tob Res, 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25561612 

Bethea J, Murtagh B, and Wallace SE. "I don't mind damaging my own body" A qualitative study of 

the factors that motivate smokers to quit. BMC Public Health, 2015; 15(1):4. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25604029 

Kang J and Lin CA. Effects of Message Framing and Visual-Fear Appeals on Smoker Responses to 

Antismoking Ads. J Health Commun, 2015:1-9. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25868549 

Shen L. Targeting smokers with empathy appeal antismoking public service announcements: a field 

experiment. J Health Commun, 2015; 20(5):573-80. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25826606 

Fallin A, Neilands TB, Jordan JW, Hong JS, and Ling PM. Wreaking "havoc" on smoking: social 

branding to reach young adult "partiers" in oklahoma. Am J Prev Med, 2015; 48(1 Suppl 1):S78-85. 

Available from: http://www.ncbi.nlm.nih.gov/pubmed/25528713 

Niederdeppe J, Avery R, Byrne S, and Siam T. Variations in state use of antitobacco message themes 

predict youth smoking prevalence in the USA, 1999-2005. Tob Control, 2014. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25550420 

Heydari G, Ebn Ahmady A, Lando HA, Shadmehr MB, and Fadaizadeh L. The Second Study on WHO 

MPOWER Tobacco Control Scores in Eastern Mediterranean Countries Based on the 2013 Report: 

Improvements over Two Years. Arch Iran Med, 2014; 17(9):621-5. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25204478 

Qin Y, Su J, Xiang Q, Hu Y, Xu G, et al. Effectiveness of a Television Advertisement Campaign on 

Giving Cigarettes in a Chinese Population. J Epidemiol, 2014. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25196169 

Richardson S, Langley T, Szatkowski L, Sims M, Gilmore A, et al. How does the emotive content of 

televised anti-smoking mass media campaigns influence monthly calls to the NHS Stop Smoking 

helpline in England? Prev Med, 2014; 69C:43-48. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25197004 

http://www.ncbi.nlm.nih.gov/pubmed/25861664
http://www.ncbi.nlm.nih.gov/pubmed/25876081
http://www.ncbi.nlm.nih.gov/pubmed/25561612
http://www.ncbi.nlm.nih.gov/pubmed/25604029
http://www.ncbi.nlm.nih.gov/pubmed/25868549
http://www.ncbi.nlm.nih.gov/pubmed/25826606
http://www.ncbi.nlm.nih.gov/pubmed/25528713
http://www.ncbi.nlm.nih.gov/pubmed/25550420
http://www.ncbi.nlm.nih.gov/pubmed/25204478
http://www.ncbi.nlm.nih.gov/pubmed/25196169
http://www.ncbi.nlm.nih.gov/pubmed/25197004


12 
 

Shi R, Messaris P, and Cappella JN. Effects of Online Comments on Smokers' Perception of Anti-

Smoking Public Service Announcements. J Comput Mediat Commun, 2014; 19(4):975-990. Available 

from: http://www.ncbi.nlm.nih.gov/pubmed/25561825 

Campaign aims to get smokers to quit for a month. Nurs N Z, 2014; 20(7):9. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25255533 

14.4.1 Population-level effectiveness 

 

Mercincavage, M, Wackowski, OA, Johnson, AC, Young, WJ, Tan, ASL, Delnevo, CD et al. (2024). 

Associations of educational and marketing messages with beliefs about nicotine and reduced 

nicotine cigarettes. Prev Med, 185, 108056. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/38944058 

Pei, D, Popova, L, Chowdhury, P, Shi, J, & Njie, G. (2024). Exposure to anti- and pro-smoking 

messages among adults in China: Results from the Global Adult Tobacco Survey, 2018. PLoS One, 

19(6), e0304028. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/38870150 

Verma, M, Tripathy, JP, & Kumar, M. (2024). Intention to Quit Tobacco due to Media Advertisements 

in India: Findings from Global Adult Tobacco Survey 2016-17. Asian Pac J Cancer Prev, 25(6), 1969-

1975. Retrieved from  https://www.ncbi.nlm.nih.gov/pubmed/38918658 

Kite, J, Grunseit, A, Mitchell, G, Cooper, P, Chan, L, Huang, BH et al. (2024). Impact of Traditional and 

New Media on Smoking Intentions and Behaviors: Secondary Analysis of Tasmania's Tobacco Control 

Mass Media Campaign Program, 2019-2021. J Med Internet Res, 26, e47128. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/38441941 

Hair, EC, Niederdeppe, J, Rath, JM, Bennett, M, Romberg, A, Pitzer, L et al (2020). Using Aggregate 

Temporal Variation in Ad Awareness to Assess the Effects of the truth(R) Campaign on Youth and 

Young Adult Smoking Behavior. J Health Commun, 1-9. Available from: 

https://www.ncbi.nlm.nih.gov/pubmed/32129727 

Popova, L, So, J, Sangalang, A, Neilands, TB, Ling, PM. Do Emotions Spark Interest in Alternative 

Tobacco Products? Health Educ Behav, 2017. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/28071144 

14.4.1.1 Population-level effectiveness: adults 
 

Mann, NH, Murphy-Hoefer, RL, Davis, KC, Von Jaglinsky, AS, Rodes, RM, & Beistle, D Tabbakh, T., & 

Durkin, S. J. (2024). The Effect of Anti-Tobacco Ad Length and Skippability on Perceived Message 

Effectiveness and Emotional Responsiveness. Health Commun, 1-9. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/39044313 

Tabbakh, T, & Durkin, SJ. (2024). The Effect of Anti-Tobacco Ad Length and Skippability on Perceived 

Message Effectiveness and Emotional Responsiveness. Health Commun, 1-9. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/39053898 

http://www.ncbi.nlm.nih.gov/pubmed/25561825
http://www.ncbi.nlm.nih.gov/pubmed/25255533
https://www.ncbi.nlm.nih.gov/pubmed/38944058
https://www.ncbi.nlm.nih.gov/pubmed/38870150
https://www.ncbi.nlm.nih.gov/pubmed/38918658
https://www.ncbi.nlm.nih.gov/pubmed/38441941
https://www.ncbi.nlm.nih.gov/pubmed/32129727
http://www.ncbi.nlm.nih.gov/pubmed/28071144
https://www.ncbi.nlm.nih.gov/pubmed/39044313
https://www.ncbi.nlm.nih.gov/pubmed/39053898


13 
 

 

Dutra, LM, Farrelly, MC, Bradfield, B, Mekos, D, Jones, C, & Alexander, T. (2023). Awareness of and 

receptivity to FDA's point-of-sale tobacco public education campaign. PLoS One, 18(7), e0288462. 

Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/37440511 

Paul, R, Rashmi, R, & Srivastava, S. (2022). Association of mass media exposure with combustible and 

smokeless tobacco use among Indian population: findings from a panel survey. BMC Public Health, 

22(1), 125. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/35042493 

So, J. (2021). Counterproductive effects of overfamiliar antitobacco messages on smoking cessation 

intentions via message fatigue and resistance to persuasion. Psychol Addict Behav. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/34914408 

Umali, E, Tanielu, H, Whittaker, R, Sugden, C, & McCool, J. (2021). I Keep Looking at What I'm Doing 

to My Organs: Samoans' Responses to Adapted Anti-Tobacco Television Advertisements. Asia Pac J 

Public Health, 10105395211020920. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/34075787 

Schmalzle, R, Cooper, N, O'Donnell, MB, Tompson, S, Lee, S, Cantrell, J et al (2020). The Effectiveness 

of Online Messages for Promoting Smoking Cessation Resources: Predicting Nationwide Campaign 

Effects From Neural Responses in the EX Campaign. Front Hum Neurosci, 14, 565772. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/33100997 

Brennan, E, Durkin, SJ, Wakefield, M, Kashima, Y. Why do smokers talk about antismoking 

campaigns? Predictors of the occurrence and content of campaign-generated conversations. Health 

Commun. 2016 Nov 30:1-18. Available from: http://www.ncbi.nlm.nih.gov/pubmed/27902887 

14.4.1.2 Population-level effectiveness: youth 
 

Aldukhail, S, Alabdulkarim, A, & Agaku, IT. (2023). Population-level impact of 'The Real Cost' 

campaign on youth smoking risk perceptions and curiosity, United Sates 2018-2020. Tob Induc Dis, 

21, 162. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/38090739 

Kim, DB, Park, YS, Yun, I, Park, EC, & Jang, SI. (2023). Association between anti-smoking campaign 

types and smoking cessation attempts. SSM Popul Health, 24, 101505. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/37692833 

Slocum, E, Xie, Y, Colston, DC, Emery, S, Patrick, ME, Thrasher, JF et al. (2022). Impact of the Tips 

from Former Smokers Anti-Smoking Media Campaign on Youth Smoking Behaviors and Anti-Tobacco 

Attitudes. Nicotine Tob Res. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/35749779 

Guillory, J, Curry, LE, Farrelly, M, Henes, A, Homsi, G, Saunders, M et al. (2022). Reach, receptivity, 

and beliefs associated with the Fresh Empire campaign to prevent and reduce cigarette use among 

youth in the United States. Am J Health Promot, 8901171211069991. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/35081751 

https://www.ncbi.nlm.nih.gov/pubmed/37440511
https://www.ncbi.nlm.nih.gov/pubmed/35042493
https://www.ncbi.nlm.nih.gov/pubmed/34914408
https://www.ncbi.nlm.nih.gov/pubmed/34075787
https://www.ncbi.nlm.nih.gov/pubmed/33100997
http://www.ncbi.nlm.nih.gov/pubmed/27902887
https://www.ncbi.nlm.nih.gov/pubmed/38090739
https://www.ncbi.nlm.nih.gov/pubmed/37692833
https://www.ncbi.nlm.nih.gov/pubmed/35749779
https://www.ncbi.nlm.nih.gov/pubmed/35081751


14 
 

Noar, SM, Gottfredson, N, Vereen, RN, Kurtzman, R, Sheldon, JM, Adams, E et al. (2021). 

Development of the UNC Perceived Message Effectiveness Scale for Youth. Tob Control. Retrieved 

from https://www.ncbi.nlm.nih.gov/pubmed/34930810 

Oyapero, A, Erinoso, O, Osoba, M, Amure, M, Osibogun, O, Wright, K, & Osibogun, A. (2021). 

Exposure to Anti-Tobacco Messaging and Quit Attempts among Adolescent and Young Adult in 

Lagos, Nigeria: A Population-based Study. West Afr J Med, Vol. 38(11), 1058-1064. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/34919362 

Colston, DC, Xie, Y, Thrasher, JF, Patrick, ME, Titus, AR, Emery, S et al. (2021). Examining Truth and 

State-Sponsored Media Campaigns as a Means of Decreasing Youth Smoking and Related Disparities 

in the U.S. Nicotine Tob Res. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/34718762 

Colston, DC, Xie, Y, Thrasher, JF, Emery, S, Patrick, ME, Titus, AR et al. (2021). Exploring How 

Exposure to Truth and State-Sponsored Anti-Tobacco Media Campaigns Affect Smoking Disparities 

among Young Adults Using a National Longitudinal Dataset, 2002-2017. Int J Environ Res Public 

Health, 18(15). Retrieved from  https://www.ncbi.nlm.nih.gov/pubmed/34360096 

Stevens, EM, Hebert, ET, Keller-Hamilton, B, Frank-Pearce, SG, Tackett, AP, Leshner, G, & Wagener, 
TL. (2021). Associations Between Exposure to The Real Cost Campaign, Pro-Tobacco Advertisements, 
and Tobacco Use Among Youth in the U.S. Am J Prev Med. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/33583677 

Igartua, JJ, & Rodriguez-Contreras, L. (2020). Narrative Voice Matters! Improving Smoking 
Prevention with Testimonial Messages through Identification and Cognitive Processes. Int J Environ 
Res Public Health, 17(19). Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/33028030 

Delahanty, J, Ganz, O, Bernat, JK, Trigger, S, Smith, A, Lavinghouze, R, & Rao, P. (2020). Awareness of 
"The Real Cost" Campaign Among US Middle and High School Students: National Youth Tobacco 
Survey, 2017. Public Health Rep, 135(1), 82-89. Available from: 
https://www.ncbi.nlm.nih.gov/pubmed/31835009 

 

Huang, LL, Lazard, AJ, Pepper, JK, Noar, SM, Ranney, LM, Goldstein, AO. Impact of The Real Cost 

Campaign on Adolescents' Recall, Attitudes, and Risk Perceptions about Tobacco Use: A National 

Study. Int J Environ Res Public Health. 2017 Jan 4;14(1). pii: E42. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/28054993 

Zhao, X, Peterson, E. Effects of Temporal Framing on Response to Antismoking Messages: The 

Mediating Role of Perceived Relevance. J Health Commun. 2017 Jan;22(1):37-44. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/28001492 

Unal, E, Gokler, ME, Metintas, S, Kalyoncu, C. Effect of anti-smoking advertisements on Turkish 
adolescents. East Mediterr Health J. 2016 Dec 12;22(9):654-661. Available from: 
http://www.ncbi.nlm.nih.gov/pubmed/27966766 
 

14.4.2 Campaign content and theme 

Sutrisno, RY, Suryana, BH, Sutantri, S, Sugiyo, D, Choliq, I, Aditjondro, E et al. (2024). The Effect of 

Educational Videos Depicting The Impact of Smoking on Young Adults Smokers: A Qualitative 

https://www.ncbi.nlm.nih.gov/pubmed/34930810
https://www.ncbi.nlm.nih.gov/pubmed/34919362
https://www.ncbi.nlm.nih.gov/pubmed/34718762
https://www.ncbi.nlm.nih.gov/pubmed/34360096
https://www.ncbi.nlm.nih.gov/pubmed/33583677
https://www.ncbi.nlm.nih.gov/pubmed/33028030
https://www.ncbi.nlm.nih.gov/pubmed/31835009
http://www.ncbi.nlm.nih.gov/pubmed/28054993
http://www.ncbi.nlm.nih.gov/pubmed/28001492
http://www.ncbi.nlm.nih.gov/pubmed/27966766


15 
 

Study. Asian Pac J Cancer Prev, 25(10), 3583-3588. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/39471025 

Clark, J, Vincent, A, Wang, X, McGowan, AL, & Lydon-Staley, DM. (2022). Smokers' Curiosity 

Facilitates Recall of Tobacco-Related Health Information. [MS Top Pick]. Health Commun, 1-9. 

Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/36453248 

O'Hara, BJ, Owen, KB, Bauman, AE, Dunlop, S, Phongsavan, P, Furestad, E et al. (2022). Hope and 

sadness: Balancing emotions in tobacco control mass media campaigns aimed at smokers. [MS Top 

Pick]. Health Promot J Austr. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/36444612 

Igartua, JJ, Rodriguez-Contreras, L, Marcos-Ramos, M, Gonzalez-de-Garay, B, & Frutos, FJ. (2020). 

Smoking prevention with narrative messages. An experimental study on the joint effect of audience-

character similarity and narrative voice. Adicciones, 0(0), 1339. Available from: 

https://www.ncbi.nlm.nih.gov/pubmed/32100044 

Reis, ES, Arriaga, P, & Postolache, OA. (2019). Fear or Humour in anti-smoking campaigns? Impact on 

perceived effectiveness and support for tobacco control Policies. Cien Saude Colet, 24(12), 4727-

4738. Available from: https://www.ncbi.nlm.nih.gov/pubmed/31778522 

Kang, J, Lin, CA. Effects of message framing and visual-fear appeals on smoker responses to 

antismoking ads. Journal of Health Communication, 2015. Available form: 

http://www.ncbi.nlm.nih.gov/pubmed/25868549 

Shen, L. Targeting smokers with empathy appeal antismoking public service announcements: a field 

experiment. Journal of Health Communication, 2015. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/25826606 

14.4.2.1 Campaign content and theme: adults 
 

Bonneterre, S, Zerhouni, O, Barre, M, Wiers, R, & Boffo, M. (2024). Effect of content 
framing in smoking prevention campaigns on recognition and attitudes: a virtual reality 
study. Health Psychol Behav Med, 12(1), 2420810. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/39588167 

Ennis, AC, Meadows, A, Jankowski, E, Miller, C, Curran, H, Elson, E et al . (2024). 
'Authentic' or 'corny': LGBTQ+ young adults respond to visual, thematic and semantic 
elements of culturally targeted tobacco public education advertisements. Tob Control. 
Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/39613329 

Ntansah, CA, Hackworth, EE, Henderson, KC, Reynolds, R, Yang, B, Ashley, DL et al. (2023). A Focus 
Group Study of Reactions to Messages about a Nicotine Reduction Policy Among People Who Use 
Little Cigars and Cigarillos. Nicotine Tob Res. Retrieved from 
https://www.ncbi.nlm.nih.gov/pubmed/37596965 

King, BA, & Toll, BA. (2023). Commentary on Wackowski et al.: Opportunities and Considerations for 
Addressing Misperceptions About the Relative Risks of Tobacco Products among Adult Smokers. 
Addiction. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/37581434 

https://www.ncbi.nlm.nih.gov/pubmed/39471025
https://www.ncbi.nlm.nih.gov/pubmed/36453248
https://www.ncbi.nlm.nih.gov/pubmed/36444612
https://www.ncbi.nlm.nih.gov/pubmed/32100044
https://www.ncbi.nlm.nih.gov/pubmed/31778522
http://www.ncbi.nlm.nih.gov/pubmed/25868549
http://www.ncbi.nlm.nih.gov/pubmed/25826606
https://www.ncbi.nlm.nih.gov/pubmed/39588167
https://www.ncbi.nlm.nih.gov/pubmed/39613329
https://www.ncbi.nlm.nih.gov/pubmed/37596965
https://www.ncbi.nlm.nih.gov/pubmed/37581434


16 
 

Jeong, JS, Choi, J, & Noh, GY. (2021). Fear appeal effectiveness in antismoking campaigns: do anger 

and smoking matter? Psychol Health Med, 1-8. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/34789030 

Pettigrew, S, Jun, M, Roberts, I, Nallaiah, K, Bullen, C, & Rodgers, A. (2021). The Potential 

Effectiveness of COVID-Related Smoking Cessation Messages in Three Countries. Nicotine & Tobacco 

Research. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/33782699 

Duarte, DA, & Choi, K. (2020). Psychographic Profiling of Adult Tobacco Users and Implications for 

Mediated Message Tailoring. Am J Health Promot, 890117120967193. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/33084349 

Liu, S, & Yang, JZ. (2020). The Role of Temporal Distance Perception in Narrative vs. Non-Narrative 

Persuasion Related to E-Cigarettes. J Health Commun, 1-11. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/32673189 

Clayton, RB, Keene, JR, Leshner, G, Lang, A, & Bailey, RL. (2019). Smoking Status Matters: A Direct 

Comparison of Smokers' and Nonsmokers' Psychophysiological and Self-Report Responses to 

Secondhand Smoke Anti-Tobacco PSAs. Health Commun, 1-10. Available from: 

https://www.ncbi.nlm.nih.gov/pubmed/30961393 

Wehbe, MS, Basil, M, Basil, D. Reactance and Coping Responses to Tobacco Counter-Advertisements. 

J Health Commun, 2017. Available from: http://www.ncbi.nlm.nih.gov/pubmed/28586258 

Francis, DB, Noar, SM, Kowitt, SD, Jarman, KL, Goldstein, AO. Believability of new diseases reported 

in the 2014 Surgeon General's Report on smoking: Experimental results from a national survey of US 

adults. Prev Med. 2017 Feb 9;99:94-98. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/28189803 

14.4.2.2 Campaign content and theme: youth 

Aienobe-Asekharen, C, Norris, E, & Martin, W. (2024). A Scoping Review of Tobacco Control Health 
Communication in Africa: Moving towards Involving Young People. Int J Environ Res Public Health, 
21(3). Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/38541261 
 

Lyew, T., Ikhlas, A, Sayed, F, Vincent, A, & Lydon-Staley, DM. (2023). Curiosity, Surprise, and the 

Recall of Tobacco-Related Health Information in Adolescents. J Health Commun, 1-12. Retrieved 

from https://www.ncbi.nlm.nih.gov/pubmed/37318238 

Colin, C, & Droulers, O. (2022). Effect of combining fear and anger in anti-smoking messages to 

discourage young smokers. Public Health, 211, 47-52. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/36027787 

Mannocci, A, D'Egidio, V, Gualano, MR, Guerra, F, Mascagna, F, De Marco, Y et al (2021). Which is 

the best communication strategy, based on anti-tobacco ads, to impress teenagers? A multicenter 

cross-sectional study. Ann Ig, 33(1), 86-99. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/33354698 

https://www.ncbi.nlm.nih.gov/pubmed/34789030
https://www.ncbi.nlm.nih.gov/pubmed/33782699
https://www.ncbi.nlm.nih.gov/pubmed/33084349
https://www.ncbi.nlm.nih.gov/pubmed/32673189
https://www.ncbi.nlm.nih.gov/pubmed/30961393
http://www.ncbi.nlm.nih.gov/pubmed/28586258
http://www.ncbi.nlm.nih.gov/pubmed/28189803
https://www.ncbi.nlm.nih.gov/pubmed/38541261
https://www.ncbi.nlm.nih.gov/pubmed/37318238
https://www.ncbi.nlm.nih.gov/pubmed/36027787
https://www.ncbi.nlm.nih.gov/pubmed/33354698


17 
 

Phan, L, Villanti, AC, Leshner, G, Wagener, TL, Stevens, EM, Johnson, AC, & Mays, D. (2020). 

Development and Pretesting of Hookah Tobacco Public Education Messages for Young Adults. Int J 

Environ Res Public Health, 17(23). Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/33255675 

Villanti, AC, LePine, SE, West, JC, Cruz, TB, Stevens, EM, Tetreault, HJ et al (2020). Identifying 

message content to reduce vaping: Results from online message testing trials in young adult tobacco 

users. Addict Behav, 115, 106778. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/33341530 

Hutchinson, P, Leyton, A, Meekers, D, Stoecker, C, Wood, F, Murray, J et al (2020). Evaluation of a 

multimedia youth anti-smoking and girls' empowerment campaign: SKY Girls Ghana. BMC Public 

Health, 20(1), 1734. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/33203403 

Lee, HM, Hsu, YH, & Chen, T. (2020). The Moderating Effects of Self-Referencing and Relational-

Interdependent Self-Construal in Anti-Smoking Advertising for Adolescents. Int J Environ Res Public 

Health, 17(22). Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/33207698 

Zhao, X, Delahanty, JC, Duke, JC, MacMonegle, AJ, Smith, AA, Allen, JA, & Nonnemaker, J. (2020). 

Perceived Message Effectiveness and Campaign-Targeted Beliefs: Evidence of Reciprocal Effects in 

Youth Tobacco Prevention. Health Commun, 1-10. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/33140985 

Carson, KV, Ameer, F, Sayehmiri, K, Hnin, K, van Agteren, JE, Sayehmiri, F, Brinn, MP, Esterman, AJ, 

Chang, AB,  Smith, BJ. Mass media interventions for preventing smoking in young people. Cochrane 

Database Syst Rev. 2017 Jun 2;6:CD001006. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/28574573 

Clayton, RB, Leshner, G, Tomko, RL, Trull, TJ, Piasecki, TM. Countering Craving with Disgust Images: 

Examining Nicotine Withdrawn Smokers' Motivated Message Processing of Anti-Tobacco Public 

Service Announcements. J Health Commun. 2017 Mar;22(3):254-261. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/28248620 

Palmedo, PC, Dorfman, L, Garza, S, Murphy, E, Freudenberg, N. Countermarketing Alcohol and 

Unhealthy Food: An Effective Strategy for Preventing Noncommunicable Diseases? Lessons from 

Tobacco. Annu Rev Public Health. 2017 Mar 20;38:119-144. Available from: 

http://www.ncbi.nlm.nih.gov/pubmed/28384081 

14.4.3 Campaign exposure 
 

Davis, K, Curry, L, Bradfield, B, Stupplebeen, DA, Williams, RJ, Soria, S, & Lautsch, J. (2024). The 

Validity of Impressions as a Media Dose Metric in a Tobacco Public Education Campaign 

Evaluation: Observational Study. J Med Internet Res, 26, e55311. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/39499542 

Keller-Hamilton, B, Stevens, EM, Villanti, AC, Leshner, G, Wagener, TL, & Mays, D. (2023). Messaging 

to prevent and reduce young adults' waterpipe tobacco smoking: A randomized trial. [MS Top Pick]. 

Addict Behav, 138, 107546. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/36455379 

https://www.ncbi.nlm.nih.gov/pubmed/33255675
https://www.ncbi.nlm.nih.gov/pubmed/33341530
https://www.ncbi.nlm.nih.gov/pubmed/33203403
https://www.ncbi.nlm.nih.gov/pubmed/33207698
https://www.ncbi.nlm.nih.gov/pubmed/33140985
http://www.ncbi.nlm.nih.gov/pubmed/28574573
http://www.ncbi.nlm.nih.gov/pubmed/28248620
http://www.ncbi.nlm.nih.gov/pubmed/28384081
https://www.ncbi.nlm.nih.gov/pubmed/39499542
https://www.ncbi.nlm.nih.gov/pubmed/36455379


18 
 

Stevens, EM, Vazquez-Otero, C, Li, X, Arya, M, Vallone, D, Minsky, S et al. (2021). Tobacco messages 

encountered in real-time among low socio-economic position groups: a descriptive study. BMC 

Public Health, 21(1), 2136. Retrieved from https://www.ncbi.nlm.nih.gov/pubmed/34801012 

 

14.4.3.2 Campaign exposure: youth 
 

 

Kim, DB, Park, YS, Yun, I, Park, EC, & Jang, SI. (2023). Association between anti-smoking campaign 

types and smoking cessation attempts. SSM Popul Health, 24, 101505. Retrieved from 

https://www.ncbi.nlm.nih.gov/pubmed/37692833 

Dunbar, MS, Setodji, CM, Martino, SC, & Shadel, WG. (2019). Graphic health warning posters 

increase some adolescents' future cigarette use susceptibility by changing normative perceptions of 

smoking: A case of mediated moderation. Psychol Addict Behav. Available from: 

https://www.ncbi.nlm.nih.gov/pubmed/31424243 

News reports:  

Centers for Disease Control and Prevention, & Department of Health and Human Services. Proposed 
Data Collection Submitted for Public Comment and Recommendations. Federal Register, 2019. June 
24, 2019. Available from: https://www.federalregister.gov/documents/2019/04/23/2019-
08148/proposed-data-collection-submitted-for-public-comment-and-recommendations 

No authors listed. CDC: 'Tips' campaign has helped a number of smokers quit. Medical Xpress, 2018. 
July 18, 2018. Available from: https://medicalxpress.com/news/2018-07-cdc-campaign-
smokers.html 
 
No authors listed. NHS 'Stop Smoking' ads working in Essex. Heart, 2018. July 26, 2018. Available 
from: https://www.heart.co.uk/essex/news/local/nhs-stop-smoking-ads-working-in-essex/ 
 
 Guignard, Romain, Gallopel-Morvan, Karine, Mons, Ute, Hummel, Karin and Nguyen-Thanh, Viêt. 
Impact of a negative emotional antitobacco mass media campaign on French smokers: a longitudinal 
study. Tobacco Control, Jan 2018. Available from: 
http://tobaccocontrol.bmj.com/content/tobaccocontrol/early/2018/01/12/tobaccocontrol-2017-
053936.full.pdf 

 
No authors listed. truth® campaign prevents more than 300,000 young people from smoking in one 

year. Truth Initiative (American Legacy Foundation), 2017. Dec 7, 2017. Available from:  

https://truthinitiative.org/news/truth-campaign-prevents-more-300000-young-people-smoking-

one-year 

No authors listed. A State-by-State Look at the 1998 Tobacco Settlement 19 Years Later. Campaign 

for Tobacco Free Kids, 2017. Dec 13, 2017. Available from: https://www.tobaccofreekids.org/what-

we-do/us/statereport/ 

https://www.ncbi.nlm.nih.gov/pubmed/34801012
https://www.ncbi.nlm.nih.gov/pubmed/37692833
https://www.ncbi.nlm.nih.gov/pubmed/31424243
https://www.federalregister.gov/documents/2019/04/23/2019-08148/proposed-data-collection-submitted-for-public-comment-and-recommendations
https://www.federalregister.gov/documents/2019/04/23/2019-08148/proposed-data-collection-submitted-for-public-comment-and-recommendations
https://medicalxpress.com/news/2018-07-cdc-campaign-smokers.html
https://medicalxpress.com/news/2018-07-cdc-campaign-smokers.html
https://www.heart.co.uk/essex/news/local/nhs-stop-smoking-ads-working-in-essex/
http://tobaccocontrol.bmj.com/content/tobaccocontrol/early/2018/01/12/tobaccocontrol-2017-053936.full.pdf
http://tobaccocontrol.bmj.com/content/tobaccocontrol/early/2018/01/12/tobaccocontrol-2017-053936.full.pdf
https://truthinitiative.org/news/truth-campaign-prevents-more-300000-young-people-smoking-one-year
https://truthinitiative.org/news/truth-campaign-prevents-more-300000-young-people-smoking-one-year
https://www.tobaccofreekids.org/what-we-do/us/statereport/
https://www.tobaccofreekids.org/what-we-do/us/statereport/


19 
 

Kuipers, MAG, Beard, E, West, R and Brown, J. Associations between tobacco control mass media 

campaign expenditure and smoking prevalence and quitting in England: a time series analysis. Tob 

Control, Jun 2017. Available from: Tob Control. 

http://tobaccocontrol.bmj.com/content/early/2017/08/22/tobaccocontrol-2017-053662 

Department of Health and Himan Services. Impact of first federally funded anti-smoking ad 

campaign remains strong after three years. Centers for Disease Control, 2016. Available from: 

http://www.cdc.gov/media/releases/2016/p0324-anti-smoking.html 

No authors listed. Anti-smoking messages can backfire, research suggests. Medical News Today, 

2015. Nov 3, 2015. Available from: http://www.medicalnewstoday.com/releases/301931.php?tw 

No authors listed. CDC measures success of tips campaign ads. Medical News Today, 2015. Nov 5, 

2015. Available from: http://www.medicalnewstoday.com/releases/302132.php?tw 

No authors listed. Brain imaging can predict the success of large public health campaigns. Medical 

News Today, 2015. Oct 28, 2015. Available from: 

http://www.medicalnewstoday.com/releases/301691.php?tw 

No authors listed. Centers for Disease Control and Prevention honored for tips from former smokers 

campaign. PR Newswire, 2015. June 5, 2015. Available from: http://www.prnewswire.com/news-

releases/centers-for-disease-control-and-prevention-honored-for-tips-from-former-smokers-

campaign-300095136.html 

No authors listed. Anti-smoking commercials burn out over time. Medical News Today, 2015. May 

19, 2015. Available from: http://www.medicalnewstoday.com/releases/294152.php?tw 

14.4.1 Population-level effectiveness 

 

Dono, Joanne, Bowden, Jacqueline, Kim, Susan and Miller, Caroline. Taking the pressure off the 

spring: the case of rebounding smoking rates when antitobacco campaigns ceased. Tobacco Control, 

Apr 2018. Available from: 

http://tobaccocontrol.bmj.com/content/tobaccocontrol/early/2018/04/07/tobaccocontrol-2017-

054194.full.pdf 

No authors listed. Return of ads prompts increase in smokers seeking help from Cancer Council SA’s 

Quitline. News.com.au, 2014. Nov 2, 2014. Available from: 

http://www.news.com.au/national/south-australia/return-of-ads-prompts-increase-in-smokers-

seeking-help-from-cancer-council-sas-quitline/story-fnii5yv4-1227110195372 

No authors listed. CDC’s Tips From Former Smokers campaign provided outstanding return on 

investment. Centers for Disease Control and Prevention, 2014. Dec 10, 2014. Available from: 

http://www.cdc.gov/media/releases/2014/p1210-tips-roi.html 

Calnan, Denise. Hard-hitting advert warns of dangers of smoking roll-ups (Warning: Graphic 

content). Irish Independent, 2014. Dec 29, 2014. Available from: http://www.independent.ie/world-

news/europe/hardhitting-advert-warns-of-dangers-of-smoking-rollups-warning-graphic-content-

30868048.html 

http://tobaccocontrol.bmj.com/content/early/2017/08/22/tobaccocontrol-2017-053662
http://www.cdc.gov/media/releases/2016/p0324-anti-smoking.html
http://www.medicalnewstoday.com/releases/301931.php?tw
http://www.medicalnewstoday.com/releases/302132.php?tw
http://www.medicalnewstoday.com/releases/301691.php?tw
http://www.prnewswire.com/news-releases/centers-for-disease-control-and-prevention-honored-for-tips-from-former-smokers-campaign-300095136.html
http://www.prnewswire.com/news-releases/centers-for-disease-control-and-prevention-honored-for-tips-from-former-smokers-campaign-300095136.html
http://www.prnewswire.com/news-releases/centers-for-disease-control-and-prevention-honored-for-tips-from-former-smokers-campaign-300095136.html
http://www.medicalnewstoday.com/releases/294152.php?tw
http://tobaccocontrol.bmj.com/content/tobaccocontrol/early/2018/04/07/tobaccocontrol-2017-054194.full.pdf
http://tobaccocontrol.bmj.com/content/tobaccocontrol/early/2018/04/07/tobaccocontrol-2017-054194.full.pdf
http://www.news.com.au/national/south-australia/return-of-ads-prompts-increase-in-smokers-seeking-help-from-cancer-council-sas-quitline/story-fnii5yv4-1227110195372
http://www.news.com.au/national/south-australia/return-of-ads-prompts-increase-in-smokers-seeking-help-from-cancer-council-sas-quitline/story-fnii5yv4-1227110195372
http://www.cdc.gov/media/releases/2014/p1210-tips-roi.html
http://www.independent.ie/world-news/europe/hardhitting-advert-warns-of-dangers-of-smoking-rollups-warning-graphic-content-30868048.html
http://www.independent.ie/world-news/europe/hardhitting-advert-warns-of-dangers-of-smoking-rollups-warning-graphic-content-30868048.html
http://www.independent.ie/world-news/europe/hardhitting-advert-warns-of-dangers-of-smoking-rollups-warning-graphic-content-30868048.html


20 
 

Burch, Edward. Controversial anti-smoking campaign one year later. abc3340.com, 2015. Feb 6, 

2015. Available from: http://www.abc3340.com/story/28047590/controversial-anti-smoking-

campaign-one-year-later 

No authors listed. Return of ads prompts increase in smokers seeking help from Cancer Council SA’s 

Quitline. News.com.au, 2014. Nov 2, 2014. Available from: 

http://www.news.com.au/national/south-australia/return-of-ads-prompts-increase-in-smokers-

seeking-help-from-cancer-council-sas-quitline/story-fnii5yv4-1227110195372 

14.4.2 Campaign content and theme 

 

Bartlett, Evan. Why eating more hummus could help the world stop smoking. 

i100.Independent.co.uk, 2014. Available from: http://i100.independent.co.uk/article/why-eating-

more-hummus-could-help-the-world-stop-smoking--xkhh_vGEdx 

McNamee, David. The Great American Smokeout: a great day to quit smoking. Medical News Today, 

2014. Nov 20, 2014. Available from: http://www.medicalnewstoday.com/articles/285833.php 

No authors listed. Entertainment integrations expand upon anti-tobacco message. Legacy For 

Health, 2014. Nov 6, 2014. Available from: http://legacyforhealth.org/newsroom/press-

releases/continuing-to-finish-it 

Jonsdottir, HL, Holm, JE, Poltavski, D, Vogeltanz-Holm, N,. The role of fear and disgust in predicting 

the effectiveness of television advertisements that graphically depict the health harms of smoking. 

Preventing Chronic Disease, 2014.  Dec 17, 2014. Available from: 

http://www.cdc.gov/pcd/issues/2014/14_0326.htm 

No authors listed. Anti-smoking campaign: Tobacco makes its victims suffer before it kills them. 

Montreal Gazette, 2015. Jan 18, 2015. Available from: http://montrealgazette.com/news/local-

news/anti-smoking-campaign-tobacco-makes-its-victims-suffer-before-it-kills-them 

Shank, Sarah, Chagnon, Mickey. truth® named one of the top 15 ad campaigns of 21st century. 

Legacy for Health, 2015. Jan 12, 2015. Available from: 

http://www.legacyforhealth.org/newsroom/press-releases/truth-r-named-one-of-the-top-15-ad-

campaigns-of-21st-century 

14.4.2.1 Campaign content and theme: adults 
 

No authors listed. ‘worth more’ campaign exposes big tobacco for its manipulation of lower-income 

communities. Truth Initiative, Jan 2018. Available from: https://truthinitiative.org/news/worth-

more-campaign-exposes-big-tobacco-its-manipulation-lower-income-communities 

No authors listed. FACTCHECK: Can e-cigarettes cause an incurable disease? Green Valley (AZ) News, 

2017. May 31, 2017. Available from: http://www.gvnews.com/opinion/factcheck-can-e-cigarettes-

cause-an-incurable-disease/article_b47df5de-459d-11e7-a638-77245932da82.html 

http://www.abc3340.com/story/28047590/controversial-anti-smoking-campaign-one-year-later
http://www.abc3340.com/story/28047590/controversial-anti-smoking-campaign-one-year-later
http://www.news.com.au/national/south-australia/return-of-ads-prompts-increase-in-smokers-seeking-help-from-cancer-council-sas-quitline/story-fnii5yv4-1227110195372
http://www.news.com.au/national/south-australia/return-of-ads-prompts-increase-in-smokers-seeking-help-from-cancer-council-sas-quitline/story-fnii5yv4-1227110195372
http://i100.independent.co.uk/article/why-eating-more-hummus-could-help-the-world-stop-smoking--xkhh_vGEdx
http://i100.independent.co.uk/article/why-eating-more-hummus-could-help-the-world-stop-smoking--xkhh_vGEdx
http://www.medicalnewstoday.com/articles/285833.php
http://legacyforhealth.org/newsroom/press-releases/continuing-to-finish-it
http://legacyforhealth.org/newsroom/press-releases/continuing-to-finish-it
http://www.cdc.gov/pcd/issues/2014/14_0326.htm
http://montrealgazette.com/news/local-news/anti-smoking-campaign-tobacco-makes-its-victims-suffer-before-it-kills-them
http://montrealgazette.com/news/local-news/anti-smoking-campaign-tobacco-makes-its-victims-suffer-before-it-kills-them
http://www.legacyforhealth.org/newsroom/press-releases/truth-r-named-one-of-the-top-15-ad-campaigns-of-21st-century
http://www.legacyforhealth.org/newsroom/press-releases/truth-r-named-one-of-the-top-15-ad-campaigns-of-21st-century
https://truthinitiative.org/news/worth-more-campaign-exposes-big-tobacco-its-manipulation-lower-income-communities
https://truthinitiative.org/news/worth-more-campaign-exposes-big-tobacco-its-manipulation-lower-income-communities
http://www.gvnews.com/opinion/factcheck-can-e-cigarettes-cause-an-incurable-disease/article_b47df5de-459d-11e7-a638-77245932da82.html
http://www.gvnews.com/opinion/factcheck-can-e-cigarettes-cause-an-incurable-disease/article_b47df5de-459d-11e7-a638-77245932da82.html


21 
 

Varandani, Suman  . World No Tobacco Day 2017 Quotes: 10 Motivational Sayings That Will Help You 

Quit Smoking. International Business Times, 2017. May 31, 2017. Available from: 

http://www.ibtimes.com/world-no-tobacco-day-2017-quotes-10-motivational-sayings-will-help-you-

quit-smoking-2545786 

14.4.2.2 Campaign content and theme: youth 
 

Gagné, Thierry  and Veenstra, Gerry. Trends in smoking initiation in Canada: Does non-inclusion of 

young adults in tobacco control strategies represent a missed opportunity? Canadian Journal of 

Public Health, 2017. Available from: http://journal.cpha.ca/index.php/cjph/article/view/5839 

14.4.3 Campaign exposure 

 

No authors listed. A State-by-State Look at the 1998 Tobacco Settlement 19 Years Later. Tobacco 

Free Kids, Jan 2018. Available from: https://www.tobaccofreekids.org/what-we-do/us/statereport 

Amazeen, Kimberly, Glantz, Stanton, Knox, Jim,. UCSF report says program to diminish tobacco use 

in California is fading. California Health Line, 2014, Nov 17, 2014. Available from: 

http://www.californiahealthline.org/insight/2014/uc-report-says-program-to-diminish-tobacco-use-

in-california-is-fading 

Myers, Matthew L. New studies detail the high costs of smoking in America, and the comparative 

bargain of convincing people to quit. Campaign for Tobacco-Free Kids, 2014. Dec 109, 2014. 

Available from: http://www.tobaccofreekids.org/press_releases/post/2014_12_10_study 

No authors listed. Broken promises to our children: A state-by-state look at the 1998 State Tobacco 

Settlement 16 years later. Campaign for Tobacco-Free Kids, 2014. Dec 11, 2014. Available from: 

http://www.tobaccofreekids.org/content/what_we_do/state_local_issues/settlement/FY2015/2014

_12_11_brokenpromises_report.pdf 

No authors listed. Highlights: United States. Stateoftobacco.org, 2015. Available from: 

http://www.stateoftobaccocontrol.org/federal-grades/highlights.html 

 

 

http://www.ibtimes.com/world-no-tobacco-day-2017-quotes-10-motivational-sayings-will-help-you-quit-smoking-2545786
http://www.ibtimes.com/world-no-tobacco-day-2017-quotes-10-motivational-sayings-will-help-you-quit-smoking-2545786
http://journal.cpha.ca/index.php/cjph/article/view/5839
https://www.tobaccofreekids.org/what-we-do/us/statereport
http://www.californiahealthline.org/insight/2014/uc-report-says-program-to-diminish-tobacco-use-in-california-is-fading
http://www.californiahealthline.org/insight/2014/uc-report-says-program-to-diminish-tobacco-use-in-california-is-fading
http://www.tobaccofreekids.org/press_releases/post/2014_12_10_study
http://www.tobaccofreekids.org/content/what_we_do/state_local_issues/settlement/FY2015/2014_12_11_brokenpromises_report.pdf
http://www.tobaccofreekids.org/content/what_we_do/state_local_issues/settlement/FY2015/2014_12_11_brokenpromises_report.pdf
http://www.stateoftobaccocontrol.org/federal-grades/highlights.html

